
MAGAZINE
Volume 21 Issue 1
Fall 2020

IN THIS ISSUE  
 New Member Spotlights  
 Letter from Scholarship Recipient, Wing Wong 
 Article: Effective Sales Training Starts with Strategy 
     ...and more!



PressLines Magazine 1

In This Issue
VOLUME 21 ISSUE 1

             Features
  
 Letter from Scholarship Recipient – Wing Wong 12

 New Member Spotlight – International Web exPress  13
 
 New Member Spotlight – Transcontinental Printing 15

 Letter from Associate Member – Baseline Processing 17

 Letter from Associate Member – TELUS 17

 Article: Effective Sales Starts with Strategy 18

 COVID-19 Resources 20
 
 
    Committee Columns      
  
 Programs 7 
 
 Golf 8
 
 Membership 9

 NEXT Generation Task Force 11

           In Every Issue
 
 Notes from the Chair  4
 
 Executive Director Update 5
 
 PrintForward Training Programs 10 

 What’s Happening – Industry News 16

 Program Schedule 22

Fall

2020
Membership Means More... 

More Opportunities, More Benefits, More Value.
Improve your opportunities for success by 
joining PrintForward—the largest print industry 
association in Western Canada. Membership in 
our association gives you access to numerous 
industry-specific training, education, and 
networking events. 

Membership Benefits Include: 

Training & Education 
Gain insight and knowledge through 
workshops and seminars to succeed in a 
continually evolving, and highly demanding, 
competitive environment. 

Resources 
Understand and leverage industry market 
changes for greater growth and profitability 
via memberships with the Canadian Printing 
Industries Association, PRINTING United 
Alliance, WhatTheyThink, the Northwest 
Industries Association, and the Pacific Printing 
Industry Association.

Networking 
Build valuable, long-term relationships and 
connections with other professionals and 
leaders in the graphic communications 
industry. 

Advocacy
PrintForward works hard to represent the 
best interests of our industry at all levels of 
government. 

Join PrintForward Today! 
To learn more about any of these resources, 
visit https://printforward.org/how-to-join.M
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This fall, as we reflect on 
the "longest year" we have 
experienced in recent history, 

we should feel proud of what has been 
accomplished in our industry.  
 
When the Province of BC declared a 
state of emergency in March, printing 

was deemed an essential service.  
Production facilities stepped up 
their safety protocols overnight and 
adjusted the way work gets done to 
comply with physical distancing and 
disinfecting guidelines set out by the 
health authority. Print jobs were re-
prioritized to meet the urgent needs of 
government and private business alike.  
 
Everyone needed to get the same 
message out at the same time—be 
cautious, be safe, let's work together to 
stop the spread of the virus.
 
You can expect to find reference to 
COVID-19 on nearly every page of this 
issue of PressLines; that is our reality 
at this time. But, nothing is permanent. 
What I'm hearing from PrintForward 
members is that the association is 
stronger than ever and people are 

working hard to get through this 
pandemic together.
 
This issue includes spotlights on two 
new members: International Web 
exPress and Transcontinental Printing—
the former being one of the last 
independent presses in the province, 
the latter being the largest printer in 
the country. Their common thread? 
Both felt strongly that we need to work 
together to keep printing viable and 
help each other find solutions instead 
of going it alone. Great reasons to join 
PrintForward! 

Katherine Lepine is Editor of PressLines 
Magazine and a Communications 
Specialist. You can reach her at  
katherine@printforward.org.

PHONE:
(604) 542-0902

EMAIL:
info@printforward.org
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www.printforward.org
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Considered your impact on the environment?

There are some things that can really affect the environment; 
like giant piles of garbage with a half-life similar to plutonium, 
and geriatric parades through your favourite park. That’s why 
we’ve introduced LEI–Low Environmental Impact Lamination. 
LEI is just like regular lamination, but it’s biodegradable and 
recyclable. So, when it comes to the environment, take control 
of what you can.

Really, it’s basic.

Editorial
Printing is an Essential Service

hemlockharling.com 604-279-8484

A trusted partner for your mail, distribution, 
fulfillment, data processing and digital print needs.

Katherine Lepine
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Greetings to all of our members, 
sponsors, Associate and 
Affinity Partners!  

 
Well what can be said that has not 
already been said as it relates to the 
past number of months and the coming 
months,  as we all learn to live alongside 
COVID-19. I marked the calendar as of 
March 18th, 2020, as the day the world 
as we knew it began to change in a 
manner that made us all take a pause, 
reflect, and reassess what matters in 
our business and personal worlds. 
 
It was heartening to know that the 
print industry was and is considered an 
essential service. We were reminded of 
the importance our industry continues 
to play in helping organizations keep 
their doors open, promoting safety 
while working diligently to feed 
the essential services supply chain. 
Organizations worked around the 
clock, in some cases pivoting to service 
evolving needs as we navigated through 
the initial phases of COVID-19.   
 
Many organizations supplied the 
necessary items—from face shields to 
informational  signage—to ensure the 
essential services sector was—and still 

is—as prepared as possible to keep 
us all safe. As an industry, we have 
faced challenges, and will continue 
to face challenges, as we adapt to the 
COVID-19 environment. It is a proud 
and distinguishing moment in history—
how our industry has viewed and 
responded to the challenges to date. 
 
As your association, we have had to 
make difficult decisions in light of 
COVID-19 in order to promote the 
safety of all our members, guests, 
sponsors, Associate and Affinity 
Partners. The decisions to cancel our 
very popular golf tournament and 
our Festive Dinner were not easy 
decisions to make; however, in light of 
the circumstances, they have been the 
correct and prudent actions to take at 
this time. 

We have taken the opportunity to 
update and bolster our website, making 
it more user-friendly with a wealth 
of informational resources, including 
the latest on COVID-19. As part of our 
pivot, we are offering more online 
webinars and informational sessions 

with interesting topics like workplace 
safety, injury management claims, and 
an update on our cyber security event 
held in March of this year. 
 
We have added a number of Associate 
Partners and an Affinity Partner to 
enhance our value to you as members 
of PrintForward. Some of you have 
already taken advantage of the potential 
cost savings and service enhancements 
within your respective organizations. 
 
We recently hosted an online social 
event to replace our always popular 
networking event. It was a great success 
and we look forward to doing more 
of this while the current environment 
restricts us from gathering in person.     
 
As always, PrintForward continues to 
work hard to ensure value is provided 
to all of our members, our sponsors, 
as well as our Associate and Affinity 
Partners. We will continue to review, 
assess and pivot our services as 
required to ensure we are a relevant 
resource for all of you. 
 
On behalf of the board, I thank you all 
for your ongoing support. Stay safe. 

Notes from the Chair
Fall 2020

PrintForward Chair of the Board, Loris 
Pavan, is also the Regional Director, 
Strategic Solutions British Columbia at 
RR Donnelley. To get in touch with Loris, 
email loris.m.pavan@rrd.com.

Loris Pavan

2020: a new decade and what a 
year this has been. Since our last 
publication in fall of 2019, a lot 

has changed not only for our industry, 
but for the world!   
 
Our 2019 Festive Dinner was a huge 
success with a record sell-out and 
a new venue just to change things 
up. It was held at the Hart House in 
Burnaby with a magician to entertain 
us alongside Loris Pavan’s trivia game. 
The food did not disappoint and the 
company was even better. Thank you to 
all who came out to support the event. 
Thank you again to all our sponsors 
who make our events even more 
special. 
 
Our first event in 2020 was the 
Together We are Stronger event on 
March 5th at the River Rock Casino. 
We had a spectacular lineup of 
speakers. We learned about Document 
Accessibility (Dennis Quon, Crawford 
Technologies); Developing a Security 
Conscious Lens (Siddika Jessa, TLD 
Corporate Computers, Division of 
London Drugs); Cyber Security (Neil 
Perry, Wayside Press); and Cyber 
Security - How it can Impact Your 
Business (Chester Wisniewski). Along 
with the speakers, we held a mini 

trade show that showcased a wide 
variety of vendors and suppliers, and 
a host bar for networking after the 
event. We received extremely positive 
feedback from this event. Comments 
included “We learned so much and 
were treated to information overload 
which will translate into great help 
to organizations that listened and 
acted.” Thank you to our title sponsors, 
Federated Insurance and Grizzly Force, 
along with the table sponsors who 
made this event so successful. Who 
knew our theme would mean so much 
more in a few weeks following this 
event? Timing was everything. 
 
COVID-19 immediately changed the 
world as we know it today! Events were 
suddenly cancelled and businesses 
started closing their doors. Our 
industry was fortunate to be considered 
an essential service, doors and 
operations remained open; however, 
we did not go unscathed. There was a 
decline in the requirement to print and 
mail, and we decided to postpone the 
spring issue of PressLines.  
 
While we were all trying to figure out 
what was going on and when we could 
resume operations, PrintForward used 
this time to revamp our website. In a 
short amount of time, a COVID-19 tab 
was added to the website, providing a 
central repository for our industry with 
many resource links about COVID-19. 
We also added an Affinity, Affiliate and 
Associate Partners tab, where you can 
learn about the new partners we have 
welcomed in the last 12 months to bring 
more value to our members and future 
members! There is a new education 
tab with up and coming webinar 
information as well as a WorkSafeBC 
section.  

Under the communications tab, 
you will find a resource library filled 
with education, industry trends 
and reports, leadership resources, 
marketing, direct mail and sales tools. 
A very special thank you to Tom 
Chambers who dedicated several 
hours of his time researching and 
supplying this information. Please 
check out our refreshed website at 
www.printforward.org. 
 
Our Programs Committee continues 
to work hard to bring you relevant 
educational sessions. On November 
4th, we are offering a Document 
Accessibility session with Dennis Quon 
from Crawford Technologies. Don’t miss 
out on this valuable information!   
 
Our NEXT Generation Task Force is 
working on providing some much 
needed industry training options 
which our Programs Committee Chair 
describes in this issue. 
 
Our Government Affairs Committee 
continues working hard to provide 
our members—and the industry as a 
whole—with a stronger voice in the 
province of BC. They are working hard 
to educate and promote our industry, 
particularly during the ongoing 
COVID-19 pandemic. 
 
I wish everyone a very healthy and 
happy holiday season. I continue to look 
forward to growing the PrintForward 
Printing & Imaging Association with 
new members as well as Affiliate and 
Associate Partners in the future! 
 
Please feel free to reach out if you have 
any suggestions. Do not hesitate to call 
me at 604-542-0902 or email me at 
jacquie@printforward.org. 

Jacquie McBain

Executive Director Update
What a Year

 
We are stronger  

when we all work 
together for the 

common good of 
our industry. 
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PrintForward Board of Directors
Board Chair Update for 2020

Loris Pavan 
RR Donnelley  

Chair of the Board

Ingrid Hope 
Hall Printing

Director

Edwin Nosworthy 
Thunderbird Press  
Chair, Operations 

Director

Doug Climie 
Hemlock Printers

Chair, Scholarship Committee
Vice Chair

Rob Varnel 
R&M Trade Laminating 

Chair, Government Affairs Committee 
Chair, Membership Committee 

Director

Jennifer McConnell 
MET Fine Printers  

Chair, Programs Committee  
NEXT Generation Task Force Lead 

Director 

Catherine Duley 
Spicers 

Chair, Golf Committee 
Director

Daniela Takova 
Transcontinental Printing 

Director

Blair Fraser 
West Coast Reproduction Centres 

Director

Adam Mash 
Mills Office Productivity

Director

Rob King 
Great Little Box Company/ 

Ideon Packaging
Director

Neil Perry 
Wayside 
Director

Kevin Burden 
West World Paper

Director

Programs Committee 
Keeping Our Members Active and Interacting

Ihad a different article prepared for 
you earlier this year, one that was 
full of positive feedback from our 

Together We are Stronger event in 
March, our sold-out Canada Post tours 
and hopeful and energetic comments 
about our events to come. This year just 
didn’t turn out how we planned, so how 
can I engage you in a positive way when 
we have had to cancel our two biggest 
events of the year and miss out on so 
many opportunities to get together?  
I will certainly try! 
 
I don’t want to dwell much on the 
cancellation of our golf tournament; 
however, I do want to acknowledge 
all of the hard work that was put into 
planning and preparing for this year. 
The Golf Committee does such a great 
job at coordinating our best and biggest 
event of the year, and we tried until the 
very end to make it happen. Ultimately, 
the Board decided holding the 
tournament wasn’t in the best interest 
of our health and safety and we voted to 
cancel it for this year. 
 
2020 is not lost. We have found so 
many opportunities to keep engaging 
our industry and I hope that you have 
been taking advantage of them!  Our 
Executive Director, Jacquie McBain, 

has spent countless hours keeping 
our calendar stocked with webinars 
that will help you and your company 
grow.  Keep checking out the calendar 
on our website so you can see what is 
coming down the pipeline. We will also 
continue to provide you with health 
and safety training led by Tanya Steele. 
Not only are we continuing to make 
the four- and eight-hour sessions a 
consistent part of our training program, 
we have now added free monthly 
one-hour webinars for our members, 
sponsored by our Affinity Partner, 
Federated Insurance. Take a moment 
to see what topics are coming up. If 
you have a request, let anyone on the 
Programs Committee know and we will 
look at repeating some favourites that 
might have been missed. 

In regards to our social events, 
PrintForward held its very first online 
social this summer!  I was very happy 
to see some of our regulars as well as 
some new faces. We even had people 
join us from Calgary!  While meeting 
online is new for us, we will take 
advantage of the opportunity to learn 
and grow despite current restrictions. 
We are a community and we need 

ways to keep in touch with each other, 
especially during difficult times. 
 
The Programs Committee will continue 
to work hard on keeping you educated, 
engaged and entertained as we navigate 
through this pandemic. I can’t urge you 
enough to keep going to our website 
to stay on top of what’s happening with 
PrintForward and what we are offering 
you. Please also sign up on our website 
to receive emails about our upcoming 
events! 
 
In another attempt to keep you all 
engaged and informed, PrintForward 
has created a Social Media Team 
that recruits volunteers from BCIT’s 
Graphic Communications Technology 
Management (GTEC) program to 
help with posts about our events 
on Facebook, LinkedIn, Twitter and 
Instagram. We currently have three 
students who are doing a fantastic 
job so far: Bay Pang, Kiana Benoit and 
Christy Wan—all in their second year 
of the GTEC program.  Please post a 
shout-out to them on any of our social 
media platforms!
 
Instagram: @printforwardorg 
Facebook: @PrintForward 
Twitter: @forward_print 
LinkedIn: printforwardpia 
 
Finally: please let me know what you 
would like to see more or less of in our 
programs! Your feedback is crucial and 
our committee values your opinion! 
Please stay safe and we wish you all the 
best for the rest of 2020. 

Jennifer McConnell

Jennifer McConnell is Senior Production 
Coordinator at MET Fine Printers. She 
can be reached by email at jennifer@
metprinters.com or by phone at  
778-888-6896.

Jacquie McBain 
Go To Promotions 
Executive Director

Tracey Pitt 
Veritiv Canada 

Director  

We have had some changes 
in the structure of our 
Board of Directors. Kris 

Bovay has stepped down as Co-Chair 
of Operations with Edwin Nosworthy 
taking on the role of Operations Chair. 
Kris Bovay and Tom Chambers are our 
newest honorary members. Daryl Akin 
has stepped down from his role as  
Co-Chair, Programs Committee. 
 
Welcome to our new Directors, Daniela 
Takova of Transcontinental Printing, 
Rob King of Great Little Box Company/
Ideon Packaging; Ingrid Hope of Hall 
Printing, and Tracey Pitt of Veritiv. 

 
Thanks to our Social 

Media Team: Bay, 
Kiana, and Christy! 

Follow PrintForward 
on Facebook, 

LinkedIn, Twitter, 
and Instagram! 
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Golf Committee
Planning for 2021

Due to COVID-19 restrictions, 
the Golf Committee made 
the decision to cancel this 

year's tournament. This is the first 
time that we have had to cancel in 
our history of running the popular 
fundraising event. It was a very difficult 
decision to make but we came to this 
conclusion after carefully considering 
the COVID-19 safety protocols around 
public gatherings and the impact those 
restrictions would have on our event. 
We decided to set a good example for 
our industry by not encouraging a large 
gathering of people. No matter how 
much we enjoy your company, your 
safety is our priority. 
 

 

We truly appreciate all the support we 
have received from our sponsors and 
members and we thank you for your 
understanding. 
 
The good news is, we are already 
planning for next year! Mark your 
calendars for July 8th, 2021. Please 
bookmark our tournament web page 
and check back for more details. 
https://printforward.org/golf-
tournament/ 

 

We are seeking volunteers to help 
plan our 2021 tournament. We hope 
this will be our biggest and best 
tournament to date! Our next meeting 
will be in mid-February. If you'd like to 
help out, please get in touch with me! 

 
 
Catherine Duley is a Product Specialist 
in the Graphic Solutions team at Spicers. 
She is also Chair of PrintForward's 
Golf Committee. You can reach her at 
Catherine.Duley@spicers.ca.

Catherine Duley

Membership Committee
Welcoming New Members to PrintForward

Well it has been quite the 
ride over the past six 
months. Our members 

have seen what started as a good year 
turn into the ride of the century.  I am 
happy to report that we have only lost 
a few members during this time and 
we have gained five new members. We 
would like to welcome Altro Industries, 
International Web exPress, Michael 

Printing Machine Co., Mitchell Press 
and Transcontinental Printing. 
 
To the members who have remained 
active and engaged in our association, 
we thank you. 
 
Having been involved with PrintForward 
for many years, I can attest to the value 
of being a member. Not only are there 
member benefits, but just being able 
to reach out to other members to talk 
about business has value. It has been 
a stressful time but we appear to be 
moving in the right direction, with most 
businesses showing signs of recovery. 
We have had to move all our events 
online which has proven to be OK for 
most. The added value that Jacquie 
McBain has brought to PrintForward 
through our Affinity and Associate 
Partners has started to pay off for our 
members.  Be sure to check our website 

to see if any of the programs are a fit for 
your organization.
 
Remember that your membership 
allows you to have a voice in the 
industry as well as a place to gather 
knowledge and to network. We are 
always welcoming new members! If you 
are in contact with a printer or supplier 
and would like us to send them some 
information, please reach out to myself 
or one of the other Board members and 
we will be sure to follow up. 
 
We look forward to seeing you at our 
next virtual event. 

Rob Varnel   

Rob Varnel owns R&M Trade Laminating. 
He is a member of PrintForward’s Board 
of Directors and is chair of both the 
Membership and Government Affairs 
committees. Contact Rob at  
rvarnel@rmlaminating.com. 

• Jennifer McConnell, MET Fine Printers, 
Programs Committee Chair 

• Rob Varnel, R&M Trade Laminating, 
Membership Committee Chair

• Kiana Benoit, BCIT Student 
• Kevin Burden, West World Paper 
• Cathy Duley, Spicers 
• Ingrid Hope, Hall Printing 
• Reza Kamrani, Federated Insurance, 

Affinity Partner and primary Educational 
Sponsor

• Adam Mash, Mills Office Productivity
• Jacquie McBain, Executive Director of 

PrintForward
• Bay Pang, BCIT student 
• Loris Pavan, RR Donnelley, Chair of the 

Board
• Christy Wan, BCIT student

 
Members of the 
Membership and  
Programs Committees:

 
Save the date! 

PrintForward annual  
Golf Tournament, 

July 8th, 2021!

 
Got some ideas for next 
year's tournament?

PrintForward members at a tour of a Canada Post facility in February 2020
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PRODUCTS AND
SERVICES YOU
CAN COUNT ON.

Spicers Canada is a leading distributor of commercial print and 
business papers, specialty products, graphic solutions, sign & 
display media and industrial packaging supplies. Partnering with 
trusted manufacturers, we source, stock, market and distribute a 
diverse range of quality products.

shop online at gospicers.ca

Vancouver
T 778 234 2555
TF 800 663 3641

Next Generation Task Force
Supporting the Next Generation in Print

I ’ve been asked quite a bit over the 
last year, When are we going to see 
something from NEXT Generation? 

What are you planning? What’s 
happening with NEXT Gen? I finally 
have some answers for you! 
 
First, I would like to mention that we 
are very fortunate to have such an 
engaged Executive Director, who is 
constantly making connections for 
our industry, coming up with ideas 
and collecting information so that 
we can provide our members with as 
many benefits as possible. The NEXT 
Generation Task Force held its first 
meeting just under a year ago and it was 
inspiring! We had lots of positive energy 
and discovered that the task force is 
actually a powerhouse collective of 
instructors, professionals and creative 
minds. However, Jacquie noticed that 
something big was missing: direction. 
All the positivity in the world could 
keep us going, but to what end? The 
reason we were struggling to keep the 
task force engaged was because we had 
no plan! 
 
Jacquie to the rescue. She had attended 
an event where she connected with 
Thomas Foreman of Northwest 
Industries Association and Greg Hoing 

of Northwest Skills Institute. When she 
shared what she had learned with me, 
I knew this was EXACTLY what NEXT 
Gen needed! 
 
Some of you may already be in the 
know, but essentially what is in the 
works is an eight-week entry level 
program that will not only help drive 
more people into our industry, but will 
give them an opportunity to build a 
base and an interest before they find 
a placement. With your support, this 
program will be created and proposed 
to the provincial government in 
November in an effort to secure full 
funding. We have already reached out 
to some of you for information that 
will help us build this program. If you 
have not heard from me and would like 
to participate, please contact me at 
jennifer@metprinters.com.
 
I can’t tell you how important this 
program is going to be!  My experience 
in the print industry has taught me just 
how tough it is to find employees that 
are passionate enough to start from the 
bottom and stick around long enough 
to learn a trade or find their place in 
printing. The program is designed to 
draw from a variety of resources and 
prepare participants for entering the 
print industry. Stay connected with us 
on social media or see our website for 
updates and please feel free to reach 
out to me for information. 

We are passionate about the strength 
and stability of our industry and the 
workforce behind it.  Our mission 
is to promote the acquisition and 
retention of people new to our industry, 
engage them and provide them with 
educational opportunities in the latest 

technology to support their growth and 
advancement within the industry. 
 
The NEXT Generation Task Force sits 
under the umbrella of PrintForward’s 
Programs Committee. As of September 
7th, 2020 the task force consists of the 
following volunteers: 

PrintForward Training Programs
Joint Health and Safety Committee Training

 

Due to COVID-19, PrintForward 
has shifted in-person training 
sessions to online sessions.  

The sessions are presented by Tanya 

Steele, a professional safety trainer. 
Invitations to participate in Tanya’s 
upcoming online sessions will be 
emailed to PrintForward members.  
You can also check for upcoming 
sessions on our website: https://
printforward.org/new-page/webinar-
education/ 
 
October 20th – Safe Job Procedures & 
Work Practices 
 
You or your staff may be asking 
questions such as, What is the 
difference between a safe job procedure 
(SJP) and a safe work practice (SWP)?  
Do I need to have both? What does 
WorkSafeBC expect me to have? Join 
Tanya on October 20th for all you need 
to know about SJPs and SWPs.  

November 24th – Occupational Health 
and Safety Program 
 
Does your company have an 
Occupational Health and Safety 
Program? Does it meet the “minimum” 
requirements outlined in the Workers 
Compensation Act? Do you know your 
rights and responsibilities? In this 
30-minute session, Tanya will answer 
those questions and help you determine 
whether your company is meeting the 
regulated requirements.

 
Tanya Steele, CHSC, RCSO, CSS, is a 
well-respected and sought-after trainer 
in the safety profession.

Tanya Steele

• Jennifer McConnell, Lead (Met Fine 
Printers) jennifer@metprinters.com

• Nicky Chan (independent) nchan108@
gmail.com 

• Vijay Chand (Met Fine Printers) 
vchand@metprinters.com 

• Geoffrey Grisso (Mills Office 
Productivity) ggrisso@mills.ca

• Oliver Hately (independent) o.hately@
gmail.com 

• Gloria Hsu (GTEC graduate, Bond 
Reprographics) hsupergloria@gmail.
com

• Rob King (GLBC/iDeon) rking@glbc.
com

• Samantha Kruchak (IDRS Print & 
Mailing) samanthakruchak@idrs.com 

• Adam Mash (Mills Office Productivity) 
amash@mills.ca 

• Jacquie McBain (Executive Director, 
PrintForward) jacquie@printforward.
org

• Tracey Pitt (Government Affairs 
Liaison, Veritiv) Tracey.Pitt@
veritivcorp.com

• Tina Shi (GTEC graduate, MET Fine 
Printers) cshi@metprinters.com  

• Wing Wong (GTEC graduate, Bond 
Reprographics) wingwongstudio@
gmail.com 

 

Jennifer McConnell

 
Mission Statement

Jennifer McConnell is Senior Production 
Coordinator at MET Fine Printers. She 
can be reached by email at jennifer@
metprinters.com or by phone at  
778-888-6896.

NEXTGENTF
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PrintForward Scholarships
Letter from Wing Wong, Award Recipient

Wing Wong

Wing Wong at her desk at Bond Reproductions, Vancouver

 
November 11, 2019 
 
 
 
Dear Jacquie, 
 
I am writing to express my sincere 
gratitude to you for making the 
PrintForward Printing & Imaging 
Association - Lorne Patterson Memorial 
Award possible. I was thrilled to learn of 
my selection for this honour and I am 
deeply appreciative of your support. 
 
After high school graduation, I 
worked at small print shops for over 
10 years. Although I gained years of 
valuable experience, I still felt like I 
was never properly trained, and I was 
not confident in applying for better 
positions in the industry. It took me 
a lot of courage to step out of my 
paycheque-to-paycheque lifestyle and 
become a full-time student again at 
BCIT. Students in the GTEC program 
have to take 8-10 courses per term, 
making balancing part-time work with 
school incredibly difficult.  
 

I learned in economics that to give 
up our jobs is one of the costs that 
many students must accept in order to 
attain higher education, training, and 
become productive and effective future 
employees in the print industry. That is 
why it means so much to me that you 
have offered this scholarship to me. 
Thank you so much again for unloading 
financial stress and for giving me the 
opportunity to continue my studies in 
the program. 
 
Thank you for your thoughtfulness and 
generousity. I promise you I will work 
very hard to become the best that I can 
be, and eventually give back to others 
in society just like what you and your 
organization did. 
 
With appreciation, 
 
Wing S. Wong

 
After high school, 
I worked at small 

print shops for over 
10 years. Although 
I gained years of 

valuable experience, 
I still felt like I was 

never properly 
trained.

V ic Noble is the General Manager 
of International Web exPress 
Inc., located in Coquitlam, BC. 

He has been with the company for 21 
years, joining shortly after the company 
was founded and working as Bindery 
Supervisor, Production Coordinator, 
Operations Manager and then General 
Manager starting in 2015. When Vic 
started, the company was turning 
around $1 million in sales and, up until 
the COVID-19 pandemic hit, they had 
reached over $10 million in sales. 
 
International Web exPress is a full-
service printer offering digital and 
web printing, binding, mailing, and 
distribution. They print everything from 
magazines and newspapers, catalogues, 
periodicals and brochures, to posters 
and flyers. Equipment at their 
Coquitlam facility includes a Heidelberg 
Sheetfed Press, a Tensor Web Press, 
and a Konica AccurioPress 6100. 
 
International Web exPress serves 
over 400 publishers in BC, Alberta, 
Washington and Oregon. It is one of the 
last remaining independent presses in 
BC. 
 

In 2009, the owners sold the company 
to Byron Sheardown, formerly of 
Horizon Publications. Despite the 
challenges of a market downturn,  
 

Byron was able to build the business, 
bringing in new accounts and adding 46 
employees to the roster. 
 
"That's when we took off. We invested 
in new equipment and went from $3 
million to $8 million in sales in a year." 

"Runs are getting shorter and shorter 
so we automated and invested in a 
closed loop system for our Tensor UV 
Web Press. Our make-readies went 
from an average of 1,500 to 500 copies 
so we really reduced our waste. Pre-
COVID-19, we had reduced our waste 
from 80 tonnes to below 50 tonnes." 
 
According to Vic, that was the key 
success driver for International Web 
exPress, particularly as paper prices 
were rising rapidly in 2018-2019. 

"We lost 50% of our business overnight." 
 
International Web exPress prints 
recreation program guides for almost 
every municipality in the province. 
That business took a bit hit due to 
the temporary closure of recreation 
centres. While 10-15% of business had 
returned as of August 2020, many 
orders were still on hold. As Vic says,  
it's a "wait and see" situation. 
 

 
 
For now, the company is relying on their 
core business: magazines, weeklies,  
bi-weeklies, quarterlies; the 
subscription-based print business is 
still going. But with the cancellation 
of events, trade shows and sports, Vic 
believes this has impacted all printers in 
the area. 
 
"We're managing. We had to lay off half 
our staff, but we hope to bring them 
back. We're taking this time to reset." 
 
At International Web exPress, they 
practice physical distancing in their 
facilities and, with fewer staff at work 
these days, they have enough space 
to allow for that. High touch points 
are cleaned daily. They have installed 
devices like foot bars on all doors. 
 

"We decided to try PrintForward this 
year and see if we could give back a 
little bit... and try to keep printing viable 
and alive. After COVID, it will be more 
important than ever."

International Web exPress Inc.  
New Member Spotlight

Your company has been 
operating in Metro 
Vancouver since 1997. How 
has your business grown 
since that time?

As printing has been shifting 
from offset to digital, how 
has your business adapted 
to the changes? 

How has the COVID-19 
pandemic impacted your 
business? 

Why did you decide to join 
PrintForward? 
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T   ranscontinental Printing has 
been operating in North America 
for 40 years and is the largest 

printer in Canada. 
 
PressLines Editor, Katherine Lepine, 
spoke with Daniela Takova who has 
been with Transcontinental for 18 
years. Daniela is currently managing  
Transcontinental's Delta plant, which 
was designed and built by the company. 
The facility opened in 1997 and prints 
primarily flyers, catalogues, and 
newspapers such as the Vancouver Sun, 
The Globe and Mail, and the Georgia 
Straight. 

"We have two plants in BC: a printing 
plant in Delta and a packaging plant in 
Richmond. We also have printing plants 
in Calgary and Winnipeg." 
 

"In my plant in Delta we have 220 
employees; in the packaging plant 
in Richmond we have close to 150 
employees." 

Daniela has not seen much of an impact 
on printing volume due to COVID-19, 
although she says production did 
slow somewhat. While a handful of 
employees chose not to return to work 
when COVID-19 struck, Daniela reports 
there were very few layoffs at her plant. 
Changes were made in production—
some employees changed roles during 
the leaner months of 2020. 

"Early on we activated our crisis 
unit and deployed our company-
wide COVID-19 management and 
communication plan. Our BC 
printing and packaging plants did 
not stop working during COVID-19. 
We supported essential services to 
the population: newspapers, food 
packaging, and printing services for 
retailers. Office employees started 
working from home." 
 
The measures announced by the 
Governments of Ontario and Québec 
to close non-essential businesses 
and services on March 24th resulted 
in a temporary reduction in printing 
activities in those provinces, but today 
our operations are gradually recovering, 
and we remain optimistic regarding the 
recovery of our activities in the mid- 
and long-term." 
 

"In 2019, 38% of the packaging we 
produced was reusable, compostable or 
recyclable. This includes BPI-certified 
packaging for industrial composting, 
our single-resin products such as 
polyethylene shrink wrap films, and 
our new model of 100% recyclable, 
multilayer barrier stand-up pouch, one 
of the first-in-market. 
 
In addition, in 2019, we launched the 
vieVERTe sustainable product portfolio, 
which includes our compostable and 
recyclable product line, as well as  
 

applications containing post-consumer 
resins. 
 
This year we acquired the assets of 
Enviroplast Inc., a company dedicated 
to recycling flexible plastics in Québec. 
The equipment we acquired will be 
used for converting plastic waste 
recovered from sorting facilities and 
other commercial, industrial and 
agricultural sources into recycled 
plastic granules. 
 
Our packaging plant in Richmond, BC 
was the first to commercially launch a 
recycle-ready barrier pouch for coffee 
and tea. We also produce a number of 
non-barrier, recycle-ready pouches 
and rollstock at the vertically integrated 
BC facility. We have been a leader in 
developing this commercial technology 
in Canada and have won numerous 
awards at packaging shows across 
North America." 

"PrintForward brings value. We 
want to build relationships with the 
members, share ideas. We want to 
focus on solving common problems 
and understanding the impact of print 
while helping each other. Our voice will 
be stronger if we are together as an 
industry."

Transcontinental Printing 
New Member Spotlight

How many facilities do you 
operate in western Canada? 

Of your 9,000 employees, 
how many work in BC?

How has your plant been 
impacted by the COVID-19 
pandemic?

Your company has pledged 
that by 2025, 100% of your 
plastic packaging will be 
reusable, recyclable or 
compostable. What measures 
are you taking towards 
achieving that goal?

Why did you decide to join 
PrintForward?

WE FINISH 
WHAT YOU 
STARTED

• perfect binding
• saddle stitching (+ tipping)
• coil and wire-o mechanical 

binding

• cutting
• folding (+ glue-folding)
• shrink-wrapping
• padding

• drilling 
• neighbourhood mail prep
• pick up + delivery

Professional trade bindery and finishing services for BC and Alberta:

For more information, please contact: 
Scott Gray at tradeestimate@mitchellpress.com  
or Ed Kouwenhoven at tradeproduction@mitchellpress.com

Professional trade bindery and finishing for print communicators.

The Mitchell group of companies recently acquired expansive trade finishing + bindery capabilities 
and welcomed seasoned master trades personnel to our team. To fill a much needed service void in 
our industry, we are launching a dedicated, professional trade-only bindery and finishing division, 
independent of our commercial operations. We intend to earn your trust one project at a time, so please 
connect with us with any hard questions you may have. Watch out for the official launch our new trade 
finishing division website, showcasing our full suite of capabilities. We are ready to serve, today.

It’s no secret that we’re in strange times, and now you want us to send our 
clients’ work to another printer- are you serious?

Yes, we’re serious; after 92 years in the business, we’re too old for BS.
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T ELUS is a global communications 
leader committed to leveraging 
our world-leading technology to 

enable remarkable human outcomes 
in our all-connected world. With the 
support of our talented team and 
world-class  network, we provide 
a wide range of communications 
solutions to consumers and 
businesses, including mobility, internet 
connectivity, VoIP, IOT, health and 
security. TELUS provides you with 
all the solutions you need for your 
business. 

We are excited about our partnership 
with PrintForward and we strive to 
provide the best experience possible. 
As a PrintForward member, you now 
have access to a team of dedicated, 
professional and knowledgeable sales, 
technical and customer experience 
managers to help you with your 
business needs and ensure your 
experience with TELUS is seamless.  
 
If you are in need of a new TELUS 
service, or just looking for some 
information on the most current offers. 

please contact us via the form on the 
PrintForward website: 
 
https://printforward.org/telus-
associate-partner-questions/ 
 
Upon receiving your request, a TELUS 
representative will reach out to you 
directly within the next two business 
days. 

Letter from Associate Member
TELUS

T om Bremner has been 
with Baseline Processing, a 
PrintForward Associate Partner, 

since the Vancouver-based company’s 
inception in 2012. He takes two minutes 
to address three reasons why members 
should work with Baseline on their 
payments. 
 

1. Your customers can self-serve! Your 
staff saves time not having to field 
calls and pursue collections. During 
unsettling times, it’s so much smarter to 
take payments without seeing people or 
handling cheques. It’s simple: email an 
invoice, the customer clicks a pay-now 
button and they pay on a secure page. 
The payments are more timely and the 
money is in your account faster. 
 
2. It pays to be part of a group. 
Baseline has many strong association 
partnerships, and the weight of those 
partnerships allows you to save. We 
are always cost-conscious, and know 
you are too, so PrintForward’s group 
rate plan makes dollars-and-cents 
sense. Remember the last in-person 
association event, back in March? It 
was called “Together We are Stronger.” 
Exactly. 

3. Members are smiling, even in the 
early days of our relationship. Just 
ask Kevin, Gillian and De over at West 
World Paper. They signed up with 
Baseline in July and love their new 
way of processing payments. From 
having everything centralized—all 
their customers and their credit card 
information in one secure database—to 
the money they’re saving on recurring 
clients, it’s been a win-win for West 
World. 
 
Reach Tom at 604-606-7950 ext. 5 or 
at tom@baselineprocessing.com to 
discuss what Baseline can do for you.

Letter from Associate Member
Baseline Processing

Tom Bremner

What's Happening 
Industry News

 
On January 29th, 2020, Mitchell 
Press announced they had acquired 
the assets of award-winning custom 
bindery, North West Book Operating 
Company (NWB) of Bellingham, 
Washington, following the passing of 
NWB owner and Master Book Binder, 
Tom Strohhacker in 2018.  
 
On May 1st, Great Little Box Company 
announced it had acquired Ideon 
Packaging. That same day, Specialty 
Graphic Imaging Association (SGIA) 
and Printing Industries of America 
(PIA), announced their merger and, 
subsequently, the new organization 
name as a combined company: 

PRINTING United Alliance. On August 
25th, Hemlock Printers announced 
they had partnered with PDI Group in 
acquiring PrismTech Graphics. 

In August, Pacific Bindery Services 
closed their doors. Many of their 
employees have moved within the 
industry. 

Western Canada was well represented 
by our members at the 2019 Canadian 
Printing Awards. Hemlock Printers 
received 10 awards in 7 categories, 
won Most Environmentally Progressive 

Printing Project, and was recognized 
as Most Environmentally Progressive 
Printing Company (Gold) alongside MET 
Fine Printers (Silver). Canon Canada was 
recognized as Most Environmentally 
Progressive Technology Company 
and received 2 awards in 1 category; 
Mitchell Press received 5 awards in  
4 categories; Pacific Bindery Services 
received an award in the Finishing 
category; and MET Fine Printers 
received 7 awards in 6 categories. 

We’re celebrating the 50th anniversary 
of Fishers Paperboard and the 100th 
anniversary of Hall Printing. Congrats 
to all!

is your best choice for envelopes, mailers, packaging and labels.

SupremeX is Canada's largest envelope
and packaging manufacturer

SupremeX Vancouver
6600 McMillan Way, Richmond, British Columbia  V6W 1J7

Tel: 604-273-9500  •  Toll free: 800-363-0591  • sales@supremex.com 

Closures

2019 Canadian Printing 
Awards Anniversaries

Acquisitions and Mergers
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A well-trained sales team is the 
lynchpin to the success of your 
business growth. Print service 

providers (PSPs) of all sizes are investing 
in sales training to refine the skills of 
their brand ambassadors, but they are 
often puzzled when this investment 
fails to move the needle. While many 
things could be to blame, the failure to 
improve sales is often the result of the 
PSP’s strategy—or lack thereof. 

The underlying goal of every PSP 
is centered on building a profitable 
business. When business owners fail 
to achieve the next level of growth, 
they often rely on sales training 
opportunities to motivate all of 
their salespeople—regardless of 
whether they’re newbies or seasoned 
professionals. Sales training can make 
it easier for personnel to find new 
prospects and gain more wallet share 
from current customers. The goal 
and hope at the conclusion of the 
training event is that the salespeople 
will pick up an idea, take it into the 
field, and close business deals that they 
wouldn’t have prior to their training. 

Although achieving this goal is certainly 
possible, making the investment can 
be an expensive gamble given the 
time, resources, and cost of good sales 
training. 
 
To pave the path toward predictable 
sales improvement, it is important to 
consider three key components that 
surround all good sales training efforts:  
 
1. Strategy 
2. Sales Process 
3. Accountability 

If you don’t have a well-defined 
organizational strategy, it’s pointless 
to invest in sales training. A clear and 
consistent vision for your business—
one that everyone in your company 
(particularly the salespeople!) can 
articulate—is vital. Do they see what 
you see? Ensuring that everyone has 
the same vision can remove many of the 
barriers to success. Do the activities of 
your sales team align with the overall 
vision? Think about the behaviours that 
you’re hoping to drive, and be specific 
about what you want your salespeople 
to accomplish. Next, seek answers to 
where you and your team should place 
the most effort and focus. Develop 
an understanding of the markets and 
industries that make the most sense for 
your business, and provide direction on 
the products, services, and solutions 
that ensure those opportunities. 

Once the big picture has become clear, 
you’re one step closer to optimizing 
an investment in sales training. 

Remember that the power of your 
strategy will accelerate with a well-
defined sales process. While many 
sales training efforts come equipped 
with an established process that should 
be followed, that process might not 
align to the needs of your buyers. Take 
the time to inspect each step and the 
subsequent activities to ensure that 
they match up with your buyers’ unique 
journey. 
 
PSPs that operate without a well-
defined sales process—one that the 
sales team can articulate in unison—
place an unnecessary burden on 
the sales training investment. Any 
investments will simply be falling into 
a money pit. In short, the approach to 
every sales opportunity should directly 
coincide with the results achieved. 
Did you earn the business or lose the 
opportunity? The efforts to move the 
prospect through to the process and 
successfully close the business should 
be supported by the skills applied 
at each step and activity. If you’re 
investing in sales training to help with 
your win rates, for example, it’s critical 
to understand where in the process the 
opportunity stalls or at what point you 
learn the buyer selected a competitor. 
The value of a good sales process 
cannot be underestimated! 

One of the biggest blunders that 
businesses make when investing in 
sales training is not establishing an 
accountability program that picks up 
where the training left off. Research 
has consistently shown that any 
knowledge gained will be lost within 
days of delivery without a system to 

WhatTheyThink  
Effective Sales Training Starts with Strategy

reinforce the skills practiced during 
sales training. Many of the exercises 
and efforts applied during the sales 
training process may feel a bit like 
learning a foreign language. An 
accountability plan makes it easier for 
busy sales professionals to apply what 
they’ve learned rather than taking 
the easy way out and reverting to the 
behaviors they’re most comfortable 
with. Much like your sales process, 
an accountability plan sets clear 
expectations and reinforces the 
importance of the training investment 
and the goals that it hopes to achieve. 

Sales organizations are always seeking 
ways to improve their overall business 
performance. At the end of the day, 
well-trained sales professionals can 
provide a very strong competitive 
advantage. When your purpose is clear, 
your process to engage with prospects 
and customers will be well-organized 
and understood. Sales training is one 
of the best investments you can make, 
so make the commitment and employ a 
culture of accountability! Karen Kimerer

Karen Kimerer is an Associate 
Consultant with Keypoint Intelligence.

Karen has experienced the many 
challenges of expanding current market 
opportunities and securing new business. 
She has developed a systematic approach 
to these opportunities, addressing the 
unique requirements of becoming a 
leader in our changing industry. As a 
sales leader and professional consultant, 
she works with clients in the US, Europe, 
and Asia. 

Karen can be reached at karen.kimerer@
keypointintelligence.com.

The Opportunity

Strategy 

Sales Process

Accountability

The Bottom Line 

Transcontinental Printing, Delta
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PrintForward has added a page 
to our website that is dedicated 
to COVID-19 resources. 

 
Information includes:                                               

Covid-19 Resources
Together We are Stronger

• Measures to protect your staff from 
the spread of COVID-19

• Affinity Partner support                         
• BC’s COVID-19 Go Forward Strategy
• Fraud Protection
• Grizzly Force support for hiring 

workers
• Free PPE from the BC COVID-19 3D 

Printing Group  
 
Learn more at: https://
printforward.org/covid-19/

Knowing your 
business matters.

The risks you face as a print and imaging 
dealer are unique.

Federated Insurance can design specialized 
and comprehensive insurance programs 
specifi c to the needs of you and your business.

Call 1.844.628.6800 and speak 
to a Commercial Insurance 
Specialist today.

www.federated.ca

Federated Insurance Company of Canada is the insurer of Federated Insurance policies. 
[3706-045 ed01E | 10-2019]

Recommended by PrintForward Printing & Imaging Association

Transcontinental Printing, Delta



  Program sch edule 
 
 
Safe Job Procedures & Safe Work Practices, 11:00am - 12:00pm, PST 
 
Expanding Services – Adding Value with Accessible Documents to Your Clients  
Dennis Quon, Crawford Technologies, 11:00am - 12:00pm, PST 
Cost: Members - $25; Future Members - $35 
 
Occupational Health and Safety Program, , 11:00am - 12:00pm, PST 
 
Online Festive Party, 6:30pm - 8:00pm, PST
 
Annual Emergency Drills, 11:00am - 12:00pm, PST 
 
PrintForward Golf Tournament (Save the date!) 

8-3260 Viking Way, Richmond, BC V6V 1N6   T: (604) 270 6454 E: general@gryphongraphics.ca  
www.gryphongraphics.ca 

SCAN FOR INFO �

VISION
DEDICATION
INNOVATION

CRAFTSMEN IN CREATIVE, DIECUTTING, FOILSTAMPING, EMBOSSING & DIEMAKING

 
October 20th  
 
November 4th 
 
 
 
November 24th 
 
November 25th  
 
January 19th, 2021 
 
July 8th, 2021

 
Invitations to participate in online training sessions and social events will be 
emailed to PrintForward members. Alternatively, you can check for upcoming 
webinars and networking events on our website:  
 
https://printforward.org/events-calendar/


