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Membership Means More... 

More Opportunities, More Benefits, More Value.
Improve your opportunities for success by 
joining PrintForward—the largest print industry 
association in Western Canada. Membership in 
our association gives you access to numerous 
industry-specific training, education, and 
networking events. 

Membership Benefits Include: 

Training & Education 
Gain insight and knowledge through 
workshops and seminars to succeed in a 
continually evolving, and highly demanding, 
competitive environment. 

Resources 
Understand and leverage industry market 
changes for greater growth and profitability 
via memberships with the Canadian Printing 
Industries Association, Printing Industries 
of America, WhatTheyThink, the Northwest 
Industries Association, and the Pacific Printing 
Industry Association.

Networking 
Build valuable, long-term relationships and 
connections with other professionals and 
leaders in the graphic communications 
industry. 

Advocacy
PrintForward works hard to represent the 
best interests of our industry at all levels of 
government. 

Join PrintForward Today! 
To learn more about any of these resources, 
visit https://printforward.org/how-to-join.
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Considered your impact on the environment?

There are some things that can really affect the environment; 
like giant piles of garbage with a half-life similar to plutonium, 
and geriatric parades through your favourite park. That’s why 
we’ve introduced LEI–Low Environmental Impact Lamination. 
LEI is just like regular lamination, but it’s biodegradable and 
recyclable. So, when it comes to the environment, take control 
of what you can.

Really, it’s basic.
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This issue of PressLines is about 
the benefits of being a member 
of PrintForward. We introduce 

some of our Affinity Partners and 
describe what they offer you. We 
also welcome new members to 

PrintForward – Altro Labels, Go To 
Promotions Inc., and Grizzly Force. 
You can learn about their niche 
business offerings in our Q&A features.  
 
Since PrintForward's membership 
is comprised of not just traditional 
printers, but also suppliers to the 
industry, we spent time with a label 
manufacturer, a materials recovery 
facility, a promo product distributor, 
and a temporary staffing company. 
These companies all support the print 
industry in one way or another. 
 
Take Cascades Recovery+, who have 
been members of PrintForward 
(previously BCPIA) for 15 years. We 
had the opportunity to tour their 
Vancouver facility, where much of 
your printing waste material ends 
up. Cascades Recovery+ sorts, bales 

and repurposes paper fibres. Your 
waste materials can have a second, 
third, fourth... up to a seventh life as a 
repurposed paper product, like a food 
tray, tissue paper, or a cardboard box. 
 
If you're short on labour, Grizzly 
Force can supply workers to help 
you get your orders packaged and 
out the door. If you need a fast label 
run, Altro Labels' specialized hybrid 
press can step up. We hope you find 
it advantageous to learn about these 
members and make sure you say hello 
to them at our next networking event! 


Katherine Lepine is a certified 
Technical Writer, Editor, and 
Communications Specialist.

Editorial
The Benefits of Being Part of a Diverse Membership

 
T H U N D E R B I R D  P R E S ST H U N D E R B I R D  P R E S ST H U N D E R B I R D  P R E S ST H U N D E R B I R D  P R E S ST H U N D E R B I R D  P R E S ST H U N D E R B I R D  P R E S ST H U N D E R B I R D  P R E S ST H U N D E R B I R D  P R E S S

  

  

The reliable print choice
                                       for over              years

160 - 11451 Bridgeport Road, Richmond, BC Canada  V6X 1T4   tel. 604 278 3131  fax. 604 278 3424   www.tbirdpress.com   print@ tbirdpress.com

Katherine Lepine
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The importance of our non-for-
profit industry association has 
never been more important 

than it is today. This is due to a 
number of different reasons, including: 
community; continued learning/
compliance; advocacy/voice; and 
optimism for the future.  
 
Our members have spoken to us 
candidly. Some have shared their 
perspectives in the pages that follow.   
What I hear more often than not, 
is the spirit of community, and the 
importance for that community to be 
represented through a single channel. 
PrintForward acts as a “co-hesive” 
agency for the print and imaging 
industry. 
 
This is seen multiple times by the 
various activities that are put forward 
on a yearly basis. The association has 
focused on creating the following: a 
vibrant community, an atmosphere 
of continued learning, and a forum to 
raise and share concerns that impact 
us individually and collectively as an 
industry. We promote these initiatives 
in a variety of formats: from a casual 
setting through our networking events 
to formal education learning events.  

We also take pride – taking time in 
the year to celebrate our industry.  
Examples include PrintForward’s annual 
Golf Tournament and the PrintForward 
Festive Dinner.   
 
We challenge our knowledge and 
support continuous learning by hosting 
training events – either in person or 
over the web – as a means of providing 
easy access for members. In turn, our 
membership continues to challenge and 
demonstrate their commitment  
to an evolving work force.    
 
We see the value of PrintForward 
through the eyes of our future 
employees, many of them coming from 
local higher learning campuses. These 
young and aspiring future leaders of 
our industry turn to PrintForward 
for support, for resources, and for 
the feeling of community that our 
association works hard to provide.    
 
Looking forward, we will continue 
to challenge the priorities we have 
established by ensuring we are: 
promoting community; providing 
educational opportunities; inspiring our 
future leaders; and being a voice for the 
printing and imaging industry.  
 
We know we can do more. We challenge 
our board every day to find how and 
where we can provide more value to 
our members and aspiring members. 
We want to hear your feedback and 
your comments. There is always an 
open invitation to become active and 
participate – either at the board level or 
in any of our committees.   
 
On the horizon we are looking to 
enhance value through our affinity 

programs and partners. We are looking 
to synergize with other associations 
to enhance value for our members. 
We are building out a robust Programs 
Calendar for 2020 as part of what is 
shaping up to be an exciting new year.   
 
I encourage you to take a moment to 
read our recent edition of PressLines. 


Notes from the Chair
Winter 2019

PrintForward Chair of the Board, Loris 
Pavan, is also the Regional Director, 
Strategic Solutions British Columbia at 
RR Donnelley. To get in touch with Loris, 
email loris.m.pavan@rrd.com

Loris Pavan

What I hear more 
often than not, is the 
spirit of community, 
and the importance 
for that community 
to be represented 
through a single 

channel.
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It has been a very busy seven months 
since I joined PrintForward as the 
Executive Director.  

 
My primary objective is to build 
and continue to strengthen the 
PrintForward membership. In order 
to do this, you must really understand 
the value of being a member and what 
benefits you receive from membership 
in PrintForward, Printing and Imaging 
Association.  
 
We are dedicating this issue to our 
current members, as well as anyone 
that has an interest in becoming a 
member. As a member you have access 
to a variety of added benefits and 
services. We have affiliate associations 
that members and non-members 
may not be aware of: Pacific Printing 
Industry Association, Northwest 
Industries Association (formally 
BC Alliance for Manufacturing), 
and premium membership with 
WhatTheyThink. You will have an 
opportunity to read about each 
organization in this issue. My plan is 
to continue to grow our affiliations 
with other groups to increase both our 
reach and educational benefits for our 
membership.  

My goal is to speak to each and every 
one of our members. Although I have 
not achieved this yet, I continue to see 
it as a priority. What I have learned 
in a very short time frame, is that our 
members want to see more educational 
offerings and events. If you visit the 
PrintForward website and look under 
calendar events, you will notice 
much more is being offered and this 
will continue to grow. Most of these 
sessions are free or have a minimal fee. 
We also have provided two WorkSafe 
BC certificate courses and will continue 
to offer these necessary courses on an 
ongoing basis.   
 
Our golf committee worked very hard 
this year on our signature golf event, 
striving to ensure that the attendees 
were not disappointed. Following this 
year’s tournament, we sent out a mini 
golf magazine to share photos and 
celebrate some of the victories of the 
day. This event is important to the 
association, as the money raised helps 
to fund other events throughout the 
year and supports our scholarships.   
 
Our Programs Committee works to 
offer two networking events every 
year. Earlier in the year we gathered 
at Glowbal Restaurant and in October 
we met at Toby’s Pub & Grill, both 
in Vancouver.  As our membership 
grows, these events offer you great 
opportunities to meet and share 
experiences and knowledge with other 
members.  You can kick back and 
relax with your old friends as well as 
make new ones. We encourage all our 
members and non-members to join us.  
 
In November, we held our annual 
Festive Dinner at a new location – Hart 

House Restaurant in Burnaby – and 
enjoyed some great entertainment.  
 
We are pleased to announce The Next 
Generation Task Force is back in action. 
Its purpose is to provide a voice for a 
youth movement within our industry 
and for those connected through our 
affiliate associations. We believe this 
will provide a reason for the younger 
members of our community to become 
active within our association. Look for 
more information from the Committee 
Co-chair on page 10 of this issue.  
 
Our Government Affairs Committee is 
working hard to provide our members 
– and the industry as a whole – with 
a stronger voice in the province of BC 
and with our affiliates. Together we are 
stronger!  
 
On that note, on March 5, 2020, you are 
invited to attend our “Together We Are 
Stronger” conference at the River Rock 
Casino in Richmond. We’re planning a 
great line up of speakers on topics that 
are important to all. More information 
to follow in our communications to you. 
 
As Executive Director, my goal is to 
assist you in any way that I can. So, if 
you have any suggestions, please do not 
hesitate to call me. I am here to listen 
and I look forward to seeing you at our 
upcoming events.  

 

Jacquie can be reached at  
jacquie@printforward.org or  
at 604-542-0902. 

Jacquie McBain

Executive Director Update
Connecting Members with Our Affiliate Associations
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PrintForward Board of Directors
Board Chair Update for 2019

Loris Pavan, RR Donnelley  
Chair of the Board

Kris Bovay, Pacific Bindery Services  
Co-chair, Operations* 

Edwin Nosworthy, Thunderbird Press  
Co-chair, Operations 

Doug Climie, Hemlock Printers
Chair, Scholarship Committee

Vice Chair

Rob Varnel, R&M Trade Laminating 
Chair, Government Affairs Committee 

Chair, Membership Committee

Jennifer McConnell, MET Fine Printers 
Co-chair, Programs Committee  

Co-chair, Next Generation Task Force 

Catherine Duley, Spicers 
Chair, Golf Committee

*Kris Bovay has advised she will be stepping 
down at the end of December 2019. Edwin 
Nosworthy will become the single Chair of 
Operations starting January 1, 2020.

Daryl Akin, Hemlock Harling 
Distribution 

Co-chair, Programs Committee

Blair Fraser, West Coast Reproduction 
Centres, Director

Adam Mash, Hemlock Printers
Co-chair, Next Generation Task Force

Tom Chambers
Director

Neil Perry, Wayside 
Director

Kevin Burden, West World Paper
Co-chair, Programs Committee
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Membership Committee
Welcoming New Members to PrintForward

Over the past few months 
we have welcomed several 
new companies into the 

PrintForward family. I would like to 
welcome Grizzly Force, Altro Labels, 
and Go To Promotions Inc. 

Companies join PrintForward for 
many different reasons. Some for the 
educational programs, others for the 
advocacy, and some join knowing that 
by being involved with an industry 
association, they add value to their own 
company. 
 
Mind you, any company will get more 
value when they take advantage of the 
benefits offered.  Great programs are 
only good if you attend, social activities 
work best when there are members 
who participate and advocacy lets your 
voice be heard as a collective group. 
 
Many benefits that come from being 
a member require participation.  We 
have enjoyed many events over the 

past few years that have had really 
good attendance. A strong membership 
continues to add to this success. 
 
Congratulations to our new members 
who are on their way to enjoying 
the benefits our group has to offer.  
To see a current list of our Affiliate 
Memberships, please visit our website 
at https://printforward.org/member-
benefits/. 
Rob Varnel   

Rob Varnel owns R&M Trade Laminating. 
He is a member of PrintForward’s 
Board of Directors and is chair of both 
the Membership Committee and the 
Government Affairs Committee.



8 PressLines Magazine

Government Affairs Committee
Advocacy – Training – Affinity Programs:  
Important Components of Associations 

Advocacy has always been an 
element of my career, so when 
I retired as Executive Director 

and became an Honorary Life Member 
of PrintForward, I chose to continue 
membership on the Government Affairs 
Committee.  
 
PrintForward is the voice of commercial 
printers in British Columbia and 
continues to push for representation 
of Western Canada.  To that end, over 
the years we have taken delegations to 
Victoria, met with selected ministers 
and the governing caucus, we have 
taken part in stakeholder dinners and 
partnered with other associations 
on issues that we had in common. 
Preparation is important so we have 
always prepared a comprehensive 
booklet featuring details about the 
printing industry, our issues and our 
proposed solutions.  
 
Historically, the establishment of BCIT’s 
Graphic Communications Technology 
Management Program is one of our 
best examples of successful advocacy. 
The printing program at Vancouver 
Community College was suspended and 
the province was looking at restarting 
it at VCC. When our PrintForward 
delegation met with the Minister of 
Advanced Education, we were able to 

convince them to change the venue 
for the program. BCIT was willing, 
but if we had not had that meeting 
where the industry advocated for 
the change from VCC, the program 
would not have been established at 
BCIT. The industry has enjoyed access 
to well-trained graduates from the 
Graphic Communications Technology 
Management Program since 2006.  
 
Currently, the Government Affairs 
Committee is working on another 
labour/training concern in the industry, 
entry-level support staff/labour. 
We have an opportunity to apply for 
specific training grants to address 
needs identified by the industry. 
If you have specific needs in your 
company, please email our Executive 
Director, Jacquie McBain, at  jacquie@
printforward.org. 
 
Joining Forces Makes Us 
Stronger
 
The printing industry is relatively 
small in the overall manufacturing 
economy in the province. Therefore, 
we have found it beneficial to join 
other associations on common issues 
to develop a stronger, more effective 
voice for some issues.  For example, 
in 2013-14 we joined with eight other 
associations to endeavor to slow down 
or review the producer-pay recycling 
program the province was planning to 
establish. Although we did not succeed 
in delaying that program, we did make 
the large corporate promoters of 
the program pay significantly higher 
lobbying costs to maintain their grip on 
the former provincial government. We 
are still watching RecycleBC (MMBC) 
and may lobby the current government 
to at least review what has transpired 
since May 19, 2014. After reviewing 
successive annual reports, we are 

questioning the significant annual 
surpluses netted by RecycleBC and still 
feel there needs to be more oversight 
and a review of what producers of print 
and packaging are paying. 
 
That experience, of working together 
with several associations, became 
the blueprint for the establishment 
of the BC Alliance for Manufacturing 
in 2014 of which PrintForward is a 
founding member. It allowed us to build 
a stronger lobby for manufacturing 
associations with common concerns. 
Another component of the Alliance is 
a very strong educational program for 
entry level training. 
 
Northwest Industries 
Association is Born
 
In mid-2019, the Northwest 
Industries Association was born 
to allow associations outside of 
manufacturing to take advantage of 
the collective advocacy, education 
and affinity programs. This was done 
to accommodate these industries 
that liked what the Alliance was 
doing. PrintForward is part of this 
new umbrella association. You can 
explore the added value this offers 
both PrintForward and its individual 
members in Thomas Foreman’s article 
in this issue or you can check the 
website at http://nwindustries.ca/. 
 
Individual PrintForward members 
can increase their purchasing power 
for services and products common 
to businesses through one of the 
affinity programs. For example, 
some of PrintForward members have 
already found significant savings in the 
employee benefit plan offered through 
the affinity programs. We encourage 
you to go online at http://nwindustries.
ca/affinity to explore the opportunities 

Marilynn Knoch  



PressLines Magazine 9

for your company. If you are not a 
member of PrintForward, this may be 
that special added value that you are 
looking for. Email jacquie@printforward.
org to join. 
 
Advocacy concerning the new Medical 
Service Plan payments is an issue raised 
with government by the Northwest 
Industries Association this year. It 
affects all businesses. To date, the 
government is not listening. However, 
this is where our members can help 
us in preparing our stand. Since 
payment of employee MSP has now 
been mandatory for several months, it 
would be helpful to hear how this extra 
burden is affecting operational costs. 
Please share your experience with us. 
The government likes to see specific 
examples. These examples add strength 
to our advocacy initiatives. We can then 
compare those figures with healthcare 
costs paid by similar companies in other 
jurisdictions to show how it is hindering 
BC business competitiveness.  

It may be time to do another 
comprehensive study of comparative 
footprint costs and operational costs 
between competitive businesses in 
other jurisdictions. PrintForward did 
such a study in 2004 comparing similar 
print operations in BC with those in 
Alberta. This assisted us in showing 
government that we were not always 
operating on a level playing field. 
 
Manufacturing Month
 
By the time you read this issue of 
PressLines, Manufacturing Month – 
October will have passed. However, 
it is not too late to share information 
about how important manufacturing 
is in the province. In British Columbia, 
manufacturing represents 8% to 
10% of the province’s gross domestic 
product (GDP) and approximately 
30% of the business tax revenue paid 
to government. Manufacturing is 
the second largest employer in the 
province’s goods producing sector with 

almost 13,000 companies employing 
almost 400,000 workers directly and 
indirectly. Value-added manufacturing 
represents almost 65% of BC’s exports. 
 
Manufacturing matters! Commercial 
printing is custom manufacturing 
and it matters, too. Share the positive 
economic and environment stories of 
print with your customers. 


Marilynn Knoch is an Honorary Life 
Member of PrintForward.She served 
as Executive Director of PrintForward 
( formerly BCPIA) from mid-1999 until 
the end of 2015. During her tenure 
she initiated and served as editor of 
PressLines Magazine. Following her 
retirement, she initiated and edited the 
Manufacturing Voice for the BC Alliance 
for Manufacturing.

PRODUCTS AND
SERVICES YOU
CAN COUNT ON.

Spicers Canada is a leading distributor of commercial print and 
business papers, specialty products, graphic solutions, sign & 
display media and industrial packaging supplies. Partnering with 
trusted manufacturers, we source, stock, market and distribute a 
diverse range of quality products.

shop online at gospicers.ca

Vancouver
T 778 234 2555
TF 800 663 3641



10 PressLines Magazine

Programs Committee
Keeping Our Members Active and Interacting

A lthough I am new to the 
Chair position, I have been a 
volunteer on the Programs 

Committee for over five years and I 
am fully committed to its success and 
growth within the association.  We 
have a great committee and we work 
hard every month to make sure we are 
putting on events that are meaningful 
and useful to the industry and its 
members.   

It’s no secret that PrintForward is 
good at hosting social events.  This 
year we had the first of many baseball 
events and our most successful golf 
tournament yet!  The spring and fall 
pub nights are always a success and 
our anticipated Festive Dinner will 
be held at a new venue along with 
entertainment.   
 
We want to give you more than 
just opportunities to party! Tours, 
information sessions, training sessions 
and collaborative events are all on 
our priority list to provide to our 
members.  I believe we are well on our 
way to success in the coming year, 
but there is still much work to be 
done.  We are working on consistent 
training programs such as the WorkSafe 
classes where you can rely on getting 
a minimum of two four-hour top up 
classes a year. We will also monitor the 
need for the full eight-hour training 
program so that companies can keep up 
with the mandated requirements.   

Our next collaborative event, “Together 
We Are Stronger” is being held at the 
River Rock Casino Resort in Richmond, 
on Thursday, March 5, 2020. Please 
monitor our website for details on this 
and all other upcoming events. 
 
One thing I want to touch on regarding 
programs is sponsorship.  We get a lot 
of questions around the sponsorship 
of events and if membership fees 
cover any events.  PrintForward is a 
non-profit organization, so any time 
we are asking you for money, it is to 
ensure that we are providing the best 
of what we have to offer, without 
having to increase membership fees 
astronomically. In the months to come 
we will be looking at how we can work 
with both our budget and sponsorships 
to make your experiences at our events 
that much more beneficial to you, 
your staff or co-workers and to your 
company. 


Jennifer McConnell

The Next Generation Task Force
Supporting the Next Generation in Print

Over the last few years, there 
has been some mention of 
The Next Generation Task 

Force. The group had been on hold 
as PrintForward was recruiting a 
new Executive Director to lead the 
association and our members. 
 
Since hiring Jacquie McBain in April, 
2019, we have made progress toward 
reaching our goals as an association. 
We are now able to focus our attention 

on The Next Generation Task Force 
and put in the effort that is required to 
revive it! 
 
As many of you are aware, it is getting 
increasingly challenging to recruit 
people to work in the print industry.  
We have a strong voice, we have many 
passionate people in the industry, but 
we are seeing an increase in retirement 
and it is getting more difficult to find 
people who will come in at entry level, 

as well as experienced tradespeople, 
press operators, and machine 
operators.  
 
Although we established the GTEC 
program to draw students into a career 
in print, I often wonder if we – as an 
industry association – are doing enough 
to entice people who are new to the 
workforce or to encourage people from 
other trades to make the move to print. 
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For those who want to make their mark, 
Domtar Paper makes Cougar®—the premium line 
of uncoated paper that has brought creative 
visions to life and amplified the passion, 
personality and purpose of countless brands 
for over 45 years.

PREMIUM.
ELEGANT.
MEMORABLE.

Our Mission Statement
 
We are passionate about the strength 
and stability of our industry and the 
workforce behind it.  Our mission 
is to promote the acquisition and 
retention of people new to our industry, 
engage them and provide them with 
educational opportunities in the latest 
technology to support their growth and 
advancement within the industry.
 
Our Volunteers 
 
The Next Generation Task Force sits 
under the umbrella of PrintForward’s 
Programs Committee. As of September 
25, 2019 the task force consists of the 
following volunteers: 
 
Co-chair - Jennifer McConnell, Met 
Fine Printers 
Co-chair - Adam Mash, Hemlock 
Printers 

Members: 
Geoffrey Grisso, Mills Office Productivity 
Jacquie McBain, PrintForward 
Nicky Chan, Best Color Press   
Samantha Kruchak, IDRS Print & 
Mailing 
Tina Shi, current BCIT student, Met 
Fine Printers 
Vijay Chand, Met Fine Printers 
Wing Wong, current BCIT student, 
Bond Reprographics
 
In the coming months, The Next 
Generation Task Force will discuss ideas 
and begin planning events and training 
sessions that we hope will benefit our 
industry.  While we anticipate ideas 
and suggestions from our diverse 
committee, we are asking you, our 
readers – people who are passionate 
about growing the print industry – to 
let us know what you think!   
 
 

Tell us your ideas, your wants and 
needs for the success of your business.                   
What do your staff need to grow and 
maximize their potential?  The health of 
the print industry is dependent on the 
success of every business within it. So 
let us know how we can help.  We will 
be working hard to find solutions!
 
Please contact me any time if you have 
questions or would like to set up an 
appointment to discuss your ideas for 
the task force.   


Jennifer McConnell is Senior Production 
Coordinator at MET Fine Printers. In 
addition to her roles as Co-chair of the 
Programs Committee and Co-chair of 
The Next Generation Task Force, Jennifer 
is a member of PrintForward’s Board 
of Directors and the Communications 
Committee. She can be reached by email  
at jennifer@metprinters.com or by phone 
at 778-888-6896.
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Golf Committee
Reminiscing on a Successful Tournament for 2019! 

The Golf Committee is already 
hard at work planning for next 
year’s tournament. The annual 

PrintForward Golf Tournament is 
booked again at Morgan Creek for 
Thursday, July 9, 2020.  
 
This year we introduced a new 
sponsorship opportunity, Title Sponsor, 
which was snapped up by R&M Trade 
Laminating. Their company logo was 
splashed across the front of each of 
the golf carts. We also brought on the 
popular air cannon, proudly sponsored 
by HP.  

We would like to give a shout out to 
Flags for Golf for printing the Title 
Sponsor and PrintForward banners 
and bringing out the air cannon. Also, 
a big thank you to Still Creek Press for 
providing all the Tee Box signs and even 
sending out a company representative 
to make sure they were all working 
properly.  
 
We had several new Gold Sponsors 
this year including Kodak, Komcan, 
and Go To Promotions Inc. We would 
also like to recognize long time Gold 
Sponsors: Agfa, Cascades Recovery+, 
Domtar, Federated Insurance, Focus 
Prepress/Mimaki/Prisco/INX/
Triangle, Heidelberg Canada, Hewlett 
Packard, Konica Minolta, Ricoh, Spicers, 
Supremex, Veritiv, West World Paper, 
and West X/Xerox.  Thanks as well 
to our Corporate Sponsors: Bell & 
Howell, DataCore, IDRS, and Unigraph. 
We simply would not be able to run a 
successful tournament without all the 
support from our sponsors.  
 
 

Each year, the tournament brings 
out the best and the brightest of our 
industry, from newly graduated BCIT 
Graphic Communications students 
to industry veterans. Even though 
not everyone is an avid golfer playing 
to win, all experience a great day out 
on the course with colleagues and 
customers alike. After 18 holes, Morgan 
Creek serves an amazing dinner and 
MCs Christian Beveridge and Troy 
Illes entertain us as they hand out the 
awards and prizes. All players receive a 
gift for participating in the tournament 
and some lucky golfers go home with 
several prizes. This year the 50/50 
payout was $920! 
 
We look forward to seeing you all again 
next year. If you have any comments or 
suggestions for the 2020 tournament, 
please feel free to contact Jacquie 
McBain or myself. This is our industry 
tournament and we are here to be 
inclusive to all. We value your feedback. 

 

Catherine Duley is a Product Specialist 
in the Graphic Solutions team at Spicers. 
She is also Chair of PrintForward's Golf 
Committee. You can reach Catherine at 
Catherine.Duley@spicers.ca.
 
 
Golf Committee  
(left to right)
 
Jacquie McBain, Executive Director, 
PrintForward
Christine Hart, Spicers 
Loris Pavan, RR Donnelley
Troy Illes, Mostad Printing & Media 
Catherine Duley, Spicers (Chair)
Kris Johnson, Fishers Paperboard 
Christian Beveridge, Hemlock Printers 
Rudi Cervi, Retired (missing) 

Catherine Duley
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Recent Events
Tour of West World Paper, Canadians Baseball Game
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Knowing your 
business matters.

The risks you face as a print and imaging 
dealer are unique.

Federated Insurance can design specialized 
and comprehensive insurance programs 
specifi c to the needs of you and your business.

Call 1.844.628.6800 and speak 
to a Commercial Insurance 
Specialist today.

www.federated.ca

Federated Insurance Company of Canada is the insurer of Federated Insurance policies. 
[3706-045 ed01E | 10-2019]

Recommended by PrintForward Printing & Imaging Association
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Recent Events
2019 Golf Tournament
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Board and Committees
Thank You for Your Dedication to PrintForward

Front left to right: Blair Fraser, West Coast 
Reproduction Centres; Kris Bovay, Pacific 
Bindery Services; Jennifer McConnell, MET 
Fine Printers; Catherine Duley, Spicers; Edwin 
Nosworthy, Thunderbird Press  
Back left to right: Adam Mash, Hemlock 
Printers; Tom Chambers, Veritiv; Daryl Akin, 
Hemlock Harling; Loris Pavan, RR Donnelley; 
Jacquie McBain (Executive Director)  
Missing: Neil Perry, Kevin Burden, Doug Climie

Left to right: Jacquie McBain, Go To Promotions Inc.; Mark 
Weeks, IDRS; Mike Podmore, Datacore; Tracey Pitt, Veritiv; 
Rob Varnel, R&M Trade Laminating; Marilynn Knoch, 
Honorary Member

Back left to right: Loris Pavan, RR Donnelley; 
Rob Varnel, R&M Trade Laminating; Tom 
Chambers, Veritiv; Kevin Burden, West 
World Paper; Jacquie McBain, Go To 
Promotions Inc. 
Front left to right: Roberto Medeiros, Ricoh; 
Jennifer McConnell, MET Fine Printers; Jean 
Stewart, Pacific Bindery Services; Stephanie 
Beveridge, Hemlock Printers

Left to right: Jacquie McBain, Go To Promotions Inc.; 
Christine Hart, Spicers; Loris Pavan, RR Donnelley; 
Troy Illes, Mostad Printing & Media; Catherine Duley, 
Spicers; Kris Johnson, Fishers Paperboard; Christian 
Beveridge, Hemlock Printers  
Missing: Rudi Cervi

Government Affairs Committee 

Board of Directors

Golf Committee

Membership and Programs 
Committees
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Letter from Affiliate Partner 
WhatTheyThink

WhatTheyThink is the 
global printing industry's 
leading independent media 

organization with both print and digital 
offerings, including WhatTheyThink.
com, PrintingNews.com and 
WhatTheyThink magazine versioned 
with a Printing News and Wide-Format 
& Signage edition.
 
The combined properties have created 
an industry-leading independent 
print and digital media platform 
serving over 102,000 members of 
the printing community with real-
time market intelligence, peer-to-
peer communication, and thought 
leadership. Our mission is to provide 
cogent news and analysis about trends, 
technologies, operations, and events in 
all the markets that comprise today’s 
printing and sign industries including 
commercial, in-plant, mailing, finishing, 
sign, display, textile, industrial, 
finishing, labels, packaging, marketing 
technology, software and workflow. 
 
The multi-media channels of 
WhatTheyThink are independent 
voices that capitalize on the industry’s 
need for different ways of accessing 
information including WhatTheyThink’s 
flagship daily email newsletter focused 
on a premium membership model of 

thought leadership aimed at the C-level 
executive and widely relied upon by 
many in the industry as their “first 
read” with their morning coffee; the 
afternoon channel-based Printing News 
email newsletters including the wide 
contributor base, massive content and 
aggregated content on PrintingNews.
com and; the targeted print content of 
WhatTheyThink | Printing News edition 
and WhatTheyThink | Wide-Format & 
Signage edition that provides extensive 
reach into the industry to educate and 
inspire while utilizing the latest in print, 
web, email, and video technologies. 
 
PrintingNews.com and WhatTheyThink.
com are daily web sites with over 
155,000 expert commentary and 
analysis, special features, video, press 
releases, industry data & statistics, 
webinars, white papers, and surveys 
that inform the global printing and 
publishing industry. Readers can 
research any company or product in 
the graphic and visual communications 
industries through these online 
resources, which connects buyers and 
sellers in the marketplace with real-
time lead generation. 

Our 10 email newsletters include 
the WhatTheyThink.com Daily and 
several topic-based newsletters 
from PrintingNews.com. The 
WhatTheyThink.com Daily is highly 
regarded within the industry as the 
way to start your work day. The 
PrintingNews.com newsletters are 
topical and product-focused and 
provide a deep dive into the emerging 
trends within targeted segments.
 
WhatTheyThink media brands also have 
strong followings on social networks, 
including Facebook, Twitter, LinkedIn, 
YouTube, and Instagram.  

 

Eric Vessels is President of 
WhatTheyThink and has played a key 
role in the development and growth 
of WhatTheyThink.com since 2003. 
To reach out to Eric or any of the 
WhatTheyThink staff, email help@
whattheythink.com 
 
PrintForward has an Association 
Membership with WhatTheyThink and 
all members have access to premium 
commentary and analysis on the site. 
Contact Executive Director, Jacquie 
McBain for details on how you can log in. 

Eric Vessels

West World Paper      

Government Affairs Committee 
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Letter from Affinity Partner
Northwest Industries Association

PrintForward is a member of 
the NWIA – an association 
that serves to support and 

improve the competitiveness of key 
components of the BC economy and to 
assist like-minded industry associations 
throughout our province. 
 
Greater than 96% of businesses in 
our province are small- and medium-
sized enterprises. The purpose of the 
association is to be the coordinated 
voice of small- and medium-sized 
businesses across a diverse range of 
industries such as manufacturing, 
services, construction, logistics, and 

retail/hospitality. Strength comes from 
numbers so we can deliver solutions for 
our members together. 
 
Our current focus is on advocacy and 
policy change, education and training, 
and business services.   
 
Advocacy and Policy Change – We 
are championing issues to make our 
economy more competitive for small- 
and medium-sized enterprises and 
assisting industry associations to secure 
funding for: 

Industry Specific: Education and 
Training – We have developed 

programs to assist our member 
associations to help their corporate 
members find viable solutions to fill the 
unemployment gap for entry level and 
technical positions. 
 
This is achieved through successful 
student recruitment, education/
training certificate programs, and job 
placement programs.
 
Essential Business Services – We 
have built a strong network of Affinity 
Partners which provide tremendous 
products and services for each 
association, who, in turn, are able 
to provide increased value to their 
members.  Our combined purchasing 
power has allowed us to source 
providers of essential business services 
for our members. We have a proven 
record of success with each of these 
partners and we know the benefits of 
working with them.
 
 
 
Thomas Foreman is Executive Director 
of the Northwest Industries Association. 
You can visit the website at http://
nwindustries.ca/. 

Thomas Foreman

BCIT Graphic Communications 
Technology Management Program

O ur Graphic Communications 
Industry in the Lower 
Mainland is an extremely 

competitive one, so it is particularly 
refreshing when one of our professional 
associations promotes collaboration 
as a means for developing new shared 
resources for our industry. This, in a 
nutshell, is the root of the inception 

of our Graphic Communications 
Technology Management diploma 
program at BCIT. This program 
was conceived by, developed for, 
delivered to, and is supported by, the 
member businesses of PrintForward’s 
predecessor – the BCPIA. It is a model 
that should be broadcast loudly to 
the rest of the world, as it is rare that 

business owners who compete so avidly 
in the marketplace are so successful 
at developing a shared, collaborative 
resource. There are several reasons 
for this success and PrintForward 
embodies them all. 
 
COMMUNICATION is the key to any 
successful collaboration. PrintForward 

• Skills training 
• Working with government to allow 

more technical immigration to fill 
the vast amount of job vacancies

• Addressing the limited availability 
of industrial land

• Improving public transit so 
workers can easily get to their 
jobs

• Reducing the impact of taxes on our 
overall business competitiveness
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Wayne Collins

creates many opportunities for business 
owners to come together and listen to 
each other’s successes and challenges.  
 
When the Graphics Program at VCC 
was shut down, the membership 
acknowledged that they all had an 
aging workforce and a desire to attract 
young people to their businesses. 
PrintForward organized the task force 
that developed the original curriculum 
for the program at BCIT. 
 
COLLABORATION is still the mainstay 
of the message PrintForward 
consistently delivers to its membership. 
Business owners can come together 
with common goals to develop shared 
resources. In 2005, the emphasis was 
on creating a training ground that 
would attract young people to our 
industry. Today, PrintForward focuses 
on helping their membership address 
the new work safety standards that our 
Provincial Government is enforcing. 
Tomorrow, the association is poised 
to address the next resource that its 
membership demands. 
 
EDUCATION is the lifeblood of our 
industry. PrintForward constantly 
develops new workshops to educate 
member companies on the fine points 
of emerging technologies. Our industry 
changes rapidly, and “disruptive 
technologies” emerge and completely 
shift market share – sometimes 
in a matter of months. When our 
membership comes together to identify 
the fine points of adopting an emerging 
technology, implementation strategies 
emerge quickly and efficiently. 
 
GENEROSITY has been the hallmark 
of this professional association and 
a reflection of the core values that 
each member business brings to 
the table. In the 14 years that the 
Graphic Communications Technology 
Management Program at BCIT 
has grown, over $8 million dollars 

in contributions have flowed into 
the program from businesses in 
our community. None of our post-
secondary institutions can bring 
that kind of resourcing to a training 
program on their own. The success of 
our graduates in the businesses that 
hire them has fed this spirit of giving 
from our community. It is the ongoing 
commitment from the professional 
associations engaged in this program 
that keep it vibrant, growing, and 
addressing the future needs of our 
business community. 
 
When considering the level of 
engagement your business commits 
to in building PrintForward initiatives, 
remember the opportunities this 
association has created for hundreds 
of young people just entering our 
industry over the past 14 years. The 
Graphic Communications Technology 
Management Program at BCIT has 
thrived and grown to embrace new 
technologies due to the industry 
relationships developed through 
PrintForward initiatives. This model of 
industry engagement in post-secondary 
training, facilitated by community-
minded professional associations,  

is one we can be very proud of in our 
Vancouver community. 
 
 
 
Wayne Collins is the Program Director 
of the Graphic Communications 
Technology Management Program at 
BCIT. He helped grow the program to 
span four key imaging technologies 
with a graphics lab that includes over   
$8 million in contributions from the 
Graphics Industry alone. You can learn 
more about the program at https://www.
bcit.ca/study/programs/6180dipma.

Each year, industry gives almost $30,000 
in cash for scholarships and achievement 
awards to students studying in the 
Graphic Communications Technology 
Management Program at BCIT.

Wayne Collins with achievement award recipients from the 2016 graduating class 
of BCIT's Graphic Communications Technology Management Program.  
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What's Happening 
Industry News

 
August 27, 2019 – West World Paper 
announced the addition of Al Hall in 
the role of Business Development for 
Alberta. Al is based in Calgary and is 
responsible for managing and growing 
existing business as well as developing 

and maintaining new business 
within the Alberta market. Al is also 
contributing in product and vendor 
selection for West World Paper as a 
whole. 
 
“Al brings a plethora of experience to 
this role having worked in the paper 
industry in both the merchant and 
mill channels of our industry,” said 
Kevin Burden, Director. 

Fishers Paperboard 
launches new website and 
ERP software
 
September 1, 2019 - Fishers Paperboard 
have launched a new website at www.
fisherspaperboard.com. They have also 
added a new ERP software that helps 
manage their customers, supply chain, 
finance, CRM, product configuration, 
planning, and scheduling. 

 
West World Paper  
welcomes Al Hall to its 
growing team.

is your best choice for envelopes, mailers, packaging and labels.

SupremeX is Canada's largest envelope
and packaging manufacturer

SupremeX Vancouver
6600 McMillan Way, Richmond, British Columbia  V6W 1J7

Tel: 604-273-9500  •  Toll free: 800-363-0591  • sales@supremex.com 
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PrintForward Training Programs
WSBC Joint Health and Safety Committee Training

 

One of the answers to "Why be 
a member of PrintForward?" is 
the professional development 

they offer to their membership.  
Many organizations offer networking 
opportunities as well as awards or 
discount on retail stores; however, 
PrintForward has fully embraced the 
question, “What value can we bring to 
our members above what other typical 
organizations might do?”  
 
As a safety trainer, advisor, speaker, 
and auditor, I believe one the of 
reasons workers get injured is lack 
of understanding or training.  The 
value of the workshop training that 
PrintForward can offer to its members 
is priceless.  We think about safety when 
it comes to high hazard environments 
like construction, oil and gas or 
forestry, but we seem to forget that 
musculoskeletal injuries (MSI) are one of 
the leading costs of incidents reported 
to WorkSafeBC.  These types of injuries 
effect the low and moderate hazard 
workplaces such as offices, warehouses, 
and the printing industry.  
 
For example, just because an employer 
is considered a lower hazard workplace, 
does not keep them from following 
Occupational Health and Safety (OHS) 

legislation to have a joint health and 
safety committee, educate their workers 
on the hazards they work with, what 
to do in an emergency or exposure 
to chemicals in the workplace.  This 
training is the responsibility of the 
employer and is legislated.  When 
workers and employers are not 
educated, we usually see more injuries 
which drive up claims cost for the 
employer.  This is because employers 
are not sure how to prevent the injuries 
or manage a claim when there is an 
injury. 
 
PrintForward was one the of the leading 
organizations when the joint health and 
safety committee mandatory training 
came out in 2017.  They hired me to 
come in and perform training for any 
printing company that was interested.  
The courses sold out quickly! Once the 
courses were completed, the attendees 
began to seek out more safety training 
to educate themselves – to make the 
most of their committee meetings and 
how to help their companies work safe 
and meet the legislation. 
 

PrintForward has asked me, what other 
training is available for the industry? 
What training are they required to have 
to meet their due diligence? We are now 
offering WHMIS 2015 training, incident 
investigation, how to conduct an 
inspection, supervisor’s responsibilities, 
and more. 
 
Each class is designed to be interactive, 
informative, and fun. Workers are 
coming out of the classes thankful and 
having more understanding of their 
responsibilities and how to use their 
time more effectively and efficiently.  
The result of workers being more 
educated, working safer, and working 
more effectively and efficiently also 
increases morale and production and 
decreases of claims costs.  In a world 
where costs and production numbers 
are tight, companies who are educating 
workers in safety are finding their profit 
margins increase.

 

Tanya Steele, CHSC, RCSO, CSS, is a 
well-respected and sought-after trainer 
in the safety profession.

Tanya Steele
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I worked in the world of law and 
legal associations before joining the 
Pacific Printing Industry Association 

(PPI). Lawyers can be quite competitive 
with each other and their professional 
clashes are meant to draw blood, but as 
an association, they are quite congenial.  
They approach joining their professional 
association as a duty and a way to 
connect with others in the industry.  
Their motto is “stronger together”.   
 
 

As I get more involved in the print 
industry (now six months in), I truly 
believe that motto can be applied 
to any trade association – and is 
especially applicable to those working 
in visual communications.  The only 
way to survive any industry upheaval 
is through unified strength, and that 
is what PPI and PrintForward can 
offer its members.  At the core of the 
networking events, the award shows, 
the educational programming, is the 
intention to build the strength of the 
print industry. While you may meet your 
competition at these functions, you will 
also build relationships that you can call 
on when you have questions or issues as 
well as find others who are facing some 
of the same challenges and obstacles. 
Listening to others with the same 
experiences can energize you and make 
you feel less alone. Keeping up with 
your peers on changes in the industry 
can help you find ways to collaborate 
and thrive. 
 
 

As your neighbour to the south, PPI 
would like to cement a stronger 
relationship with PrintForward and its 
members. We want to create a cohesive 
cross-border guild which brings more 
value to your clients as you extend your 
own reach and opportunity.  We want 
to hold social events where we can 
meet, relax, network and share best 
practices. We hope to share information 
on trends and forecasts as it relates to 
PrintForward members and, in turn, 
hope that you share your perspective 
and experience with us, your 
neighbours to the south.  Most of all, we 
hope to become stronger, together. 

 

Kristin Baldwin is Executive Director of  
PPI – a thriving, non-profit, trade 
association  serving members that design 
and produce print, visual and graphic 
products. PPI promotes the individuals 
and companies they serve while 
providing a variety of benefits, resources, 
and cost-saving programs. PPI is based 
in Portland, Oregon. 

In Memoriam
Thomas Martin Strohhacker

It is with much sadness that after 
a short but well fought battle with 
ALS (also known as Lou Gehrig’s 

Disease) we announce the passing of 
Thomas Martin Strohhacker at the age 
of 54, on Sunday, October 6, 2019. 
 
Tom had a passion for his work and it 
showed in the many projects that he 
helped design, structurally engineer, 
and then develop and produce for 
limited or mass production. He took 
extreme pride in his work, with 

attention to the smallest details and 
won numerous awards for superior 
and exceptional craftsmanship over 
the years. In 2017 he won his first 
Benny award, the highest award in 
international competition and he was 
extremely proud of that. 
 
Tom was well known in our industry. 
His family bookbinding business, North 
West Book Company, was a member 
of PrintForward for many years until it 
was relocated to Bellingham. Thomas Martin Strohhacker

Kristin Baldwin

Letter from Affinity Partner
Pacific Printing Industry Association
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To succeed in today's economy, associations need to offer more services. 
We welcome Federated Insurance as our affinity partner.

Letter from Affinity Partner 
Federated Insurance

Reza Kamrani
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We had a chance to sit 
down with Ata Naemi, 
Managing Partner of Altro 

Labels. Ata grew up in the Middle East. 
In 2002 he immigrated to Canada 
to continue his post-secondary 
education, completing a master’s 
degree in Mechatronics Engineering 
and an MBA at the University of British 
Columbia. Following his education, Ata 
completed 10 years in construction and 
development and gained experience in 
marketing and logistics.  
 
In 2018, Ata, along with his uncle Sam 
Naemi, sister Mahna Naemi, and other 
family members, started preparations 
to launch a business in printing and 
packaging.  
 
Near the end of 2018, with Sam as 
Director of Operations, Ata taking on 
the role of Managing Director, and 
Ata’s sister as Director of Sales, they 
established Altro Industries Inc. (doing 
business as Altro Labels). Their focus is 
the supply of custom printed and blank 
labels and pressure-sensitive adhesive 
tapes.  
 
Things have progressed fairly quickly 
for Altro Labels. In May 2019, they 
opened a 14,000 sq. ft. facility on West 
1st Street in North Vancouver, followed 
by a second location two blocks west, 
which they opened later that same 
year. As of October 2019, Altro Labels 
had 11 employees (five in sales, four in 
operations, and two in logistics) and 
were actively recruiting for specialized 
press operators. 
 
In order to produce their pressure-
sensitive adhesive tape and labels, 
Altro Labels has brought to town what 

they describe as a “hybrid flexo-digital 
press”. They believe the press is unique 
to the local market. The system can 
achieve up to 13 colors with 1,200 dpi 
digital print resolution and is capable 
of inline cold foiling, spot varnishes, 
lamination, and high build prints – 
among others – tailored for both short 
and long print runs. The result of this 
hybrid printing press is a significant 
reduction in waste and a more 
environmentally friendly product. 
 
How did you find the 
process of setting up your 
business in Canada? 
 
Ata credits Altro Labels’ promising 
business model to his family’s 
collective knowledge from 35 years in 
manufacturing facilities in Middle East. 
 
“I truly believe my father has literally 
trained me through leading by 
example. I have witnessed the natural 
pace of growth and development of 
a small business firsthand, growing 
from three people to over 480 
personnel in matter of two decades, 
becoming a major local player.”  
 
Although business strategy came easily 
to the team, it took them nearly a year 
to secure the technology they wanted 
and find an industrial space on the 
North Shore.  
 
“Real estate alone was a challenge, on 
top of the technology that we had to 
secure to best serve the need that we 
saw in the market.” 
 
How did the recruitment 
process go? 

The small leadership team at Altro 
Labels has found it challenging to 
recruit printing press operators – a 
problem Ata attributes to a lack of 
specialized talent in BC’s printing 
industry. It has taken Altro Labels six 
months to recruit their current roster 
of 11 employees and as of September 
they were still on the lookout for at 
least five people to operate their press.  
 
Unable to find local manpower, Altro 
Labels has resorted to recruiting 
workers from overseas. The process 
involves long waiting times, paperwork, 
and navigating through bureaucracy.  
 
“It has been a challenge securing the 
labour force that we need.”
 
Tell us, what sets you 
apart from other label 
manufacturers? 
 
“We have the only true hybrid system 
here in BC.  We can produce an 
order as small as 100 up to 8 million 
square metres of labels in one shift, 
with minimal waste in labour and 
materials.  
 
Our digital and flexo stations 
are integrated in one run so our 
printing press needs the minimum 
labour to maintain and supervise 
the press. Because there are no 
offline integrations involved, you 
have minimal waste of the material 
substrate.”
 
Altro Labels has integrated a six colour 
flexo station with a seven colour digital 
press, so labels are passed through in 
one run. The system was custom built 

Altro Labels  
New Member Spotlight
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Hybrid press at Altro Labels, North Vancouver

to Altro Label’s specifications. They 
purchased a digital printing press from 
the UK and had it integrated with a US 
flexo machine supplier. The system 
consists of European and American 
parts.  
 
Altro Labels can tailor to both short and 
long runs, turning around a standard 
job in two business days – thanks to its 
hybrid digital press and the employed 
laser die cut station.  
 
How did you choose your 
online ordering system?
 
“We looked around and saw that the 
standard platforms, like Shopify, 
have limitations. So we decided 
that, in order to offer all these user-
friendly features on our website, 
we’d have to invest in a custom-built 
platform so that we don’t run into the 
limitations that these off-the-shelf 
platforms have. 
 
Our system is a custom-built 
platform by Momently based in 
Vancouver. They have programmed it 
from scratch.  
 
We are having the same company 
develop an e-commerce website 
from scratch which would enable 
our clients to look through hundreds 
of SKUs on our blank PSA labels in 
sheets and rolls, tapes, and ribbon 
products, and checkout in real time 
…and track their shipments in real 
time.” 
 
What is involved in 
maintaining the ordering 
system? 
 
“We have to manage and maintain 
the website on a daily basis – 
inventory management, accounting, 
CRM, and backend integrations.” 
 
 

What other associations are 
you part of? 
Having initially set their footprint in 
the beer market, Altro Labels takes part 
in BC Beer Awards and festival events. 
They were one of the main sponsors in 
the BC Beer Awards event, which was 
held this October.  
 
Altro Labels is also an active member 
of the North Vancouver Chamber of 
Commerce. They hosted the Chamber’s 
“After 5” event, also this October.  
 
Altro Labels sees the benefit in 
connecting with their clients through 
association events. They find 
opportunities to talk about their label 
business by staying active in their 
clients networks.
 
Why did you join 
PrintForward?
 
Altro Labels heard about PrintForward 
through a colleague whom they had 
known for 30+ years in the print 
industry.  

 

“Becoming a member in 
organizations such PrintForward 
is hugely advantageous for a small 
business such as Altro Labels. 
We’d like to leverage the great 
asset of professionals within this 
organization’s membership. We 
would like to be closely connected to 
our market and community, get to 
know better our customers, vendors – 
and our great competitors – seeking 
collaborations or any possible 
synergetic opportunities.  
 
We’d definitely like to spread the 
word on what we do and how we are 
different.”
 

 
The Editor of PressLines interviews 
members for each issue of PressLines 
Magazine. 
 
If you're new to PrintForward, or if 
you've been a member for a while 
and would like to re-introduce your 
business to the membership, contact the 
Editor, Katherine Lepine, at katherine@
printforward.org.
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On September 5, PrintForward’s 
Executive Director, Jacquie 
McBain and PressLines Editor, 

Katherine Lepine, toured Cascades 
Recovery+’s facility in Vancouver. 
They were accompanied by Brandon 
Rogers, Regional General Manager, and 
Craig Henson, Manager of Account 
Sustainability.  
 
Cascades Recovery+ has been a 
member of PrintForward for 15 years. 
In 2004, Cascades Recovery+ BC was 
still operating as Crown Packaging and 
PrintForward was known as BCPIA or 
the BC Print and Imaging Association. 
We’re pleased to share more about 
our long-term member – how they’ve 
changed with the times and found 
success. 
 
Cascades Recovery+ is demonstrating 
the true meaning of recycling. They 
process an average of 25,400 metric 
tonnes of material a month in British 

Columbia. One type of product they 
take in is paper, which is sorted and 
then baled into cardboard and other 
categories of paper product. They use 
their own paper product to make boxes, 
tissue paper, food trays and other 
packaging. The boxes and trays are 
sold, used, and then returned months 
– or years – later. A truck dumps the 
unsorted materials back into Cascades 
Recovery+’s facility, where once again 
the paper is sorted, baled, and used 
to manufacture packaging and tissue 
products.  
 
“We’re making efforts to make clean 
product, we want to continually 
make products out of the same 
material.” 
 
Working at Cascades Recovery+ is 
satisfying work for those looking for 
stability – knowing we will likely never 
stop recycling in this world of shrinking 
resources. It is also an ideal job for 

those looking for a role where you 
know, “it’s the right thing to do”.
 
Where does the Cascades 
Recovery+ business sit 
within the Cascades group?  
Who decides the direction 
of your six facilities in BC?
 
Cascades was founded in 1964 in 
Kingsey Falls, Quebec, and now 
operates on a global level, employing 
over 11,000 people. Cascades’ group of 
companies includes manufacturers of 
tissue paper and containerboard as well 
as their specialty products groups that 
produce industrial and food packaging 
– some of which is made from recycled 
plastic products.  Cascades Recovery+ 
is part of the global company and is 
represented across Canada and in the 
United States.  
 
Cascades Recovery+ has their own 
Human Resources and health and safety 
teams serving the staff in their six 
facilities in BC.  
 
Cascades Recovery+ enjoys the 
autonomy to set their own direction 
working with their sales team based in 
Vancouver. For their national accounts, 
they work more closely with sales 
and other directors in Toronto. One 
of Cascades’ core values is having 
autonomy in the organization and 
in their business units and Brandon 
notes that he appreciates having that 
independence in the west. 
 
When Cascades acquired 
Crown Packaging, were 
there lay-offs?  Did they  
overhaul procedures? 

Cascades Recovery+  
Member Spotlight
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In 2001, Cascades acquired Crown 
Packaging in BC, adding it to their 
collective of materials recovery facilities 
within their Specialty Products Group. 
No employees were laid off at the 
Vancouver facility and initially Cascades 
kept most procedures as they were.  
 
In 2016, Cascades rebranded the 
recovery group within their Specialty 
Products Group, calling it “Cascades 
Recovery+”. Their intention was to 
help people understand that Cascades 
not only makes paper products (tissue 
paper, boxes, trays, etc.), they also 
recycle their own product and use it to 
make more. A true “circular” operation. 
 
Since then, Cascades has been working 
on full integration of their material 
recovery facilities into the company. 
Procedures and policies are being 
revamped and implemented through 
the entire recovery group, including 
their six facilities in BC. 
 
How many people do you 
employ in BC? 
 
Cascades Recovery+ has a total of 
308 employees in BC, including 40 
in Vancouver and 64 in their Surrey 
facility. They operate facilities in 
Kelowna, Prince George, and on 
Vancouver Island. 
 
The average age of Cascades 
Recovery+’s BC employees is 44.8 years. 
Many are long-term staff; some have 
been with the company for 30 years.
 
Are you finding any 
challenges recruiting new 
employees or specialized 
workers?
 
"It’s not the most glamorous job. We 
have very special and unique people 
that are working for us and we’re 
very proud of what they do.  
 

But it can be very difficult to 
recruit when competing with other 
manufacturing jobs.  
 
We get a little bit of everything. 
Our wage structure is competitive, 
we have to compete with other 
industries. We have great competitive 
benefits.  
 
The recycling industry also brings 
stability to a lot of people, it’s an 
industry that continues to grow. 
When you see landfill bans… you’re 
going to still going to need recycling. 
There’s always lots of work in the 
recycling industry.”
 
Where do you sell the 
products that are processed 
in Metro Vancouver? 
 
While a good amount of the plastics 
are sold in BC, not a lot of the paper 
product is sold in the province.
Cascades Recovery+ ships product to 
the United States, including Portland, 
and Washington State. They also ship 
product overseas to Asia, India, Mexico 
and many other countries. 

 
“Overseas containers come over [to 
Canada] full of product so they need 
to go back full of product. All the stuff 
that we consume is filled in those 
containers and those containers need 
to get back, so a lot of that is filled 
with recyclables.
 
China’s new trade policies have 
affected the entire recycling industry 
across North America making it more 
difficult for the movement of recycled 
products."
 
You’ve been a member of 
PrintForward for 15 years. 
Why do you choose to 
stay involved with the 
association?
 
“We have such a solid customer 
base. Our company is very much 
about supporting our customers in 
that way. It’s been valuable for us to 
help build better relationships with 
our customers too, through some of 
those events. As an organization, it’s 
excellent for us to be a member.”
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Executive Director of 
PrintForward, Jacquie McBain 
also runs a company, Go To 

Promotions Inc. Working along with 
Account Executive, Janice Baker 
(Winnipeg) and Business Development 
Executive, Nicollette Gierke (Orlando), 
Jacquie has kept the company lean.  
 
The main goal of Go To Promotions 
Inc. is to “make it simple for people to 
get their promotional branding and 
marketing products taken care of.”  
 
Go To Promotions helps companies 
source their branded marketing 
collateral – be that pens, hats, 
umbrellas, USB keys or other items. 
Instead of getting overwhelmed with 
coordinating multiple vendors, delayed 
shipments, and all that comes with 
the job of a marketing coordinator, 
customers get one invoice and one 
point of contact. 
 
The idea seems to be catching on. Go 
To Promotions Inc. shipped over 17,000 
items in the first year. With business 
going well, the staff continue to source 
new products and strengthen their 
vendor network. 
 
“Promotional products have changed 
over the years. For example, did you 
know that you can get an umbrella 
that is Bluetooth capable? So you can 
be walking in the rain and take a call 
without having to touch your phone. 
 
You can also download an app to your 
phone that will forewarn you on days 
you will need your umbrella!  
 
You can get a journal that has a built-
in USB charger, along with a wireless 
charging pad, so you can charge your 
phone while you’re at a meeting." 

What platform did you 
choose for your online 
store?
 
“I bought into a platform that is 
specifically designed to interconnect 
vendors and distributors with 
solution agencies like us. I worked 
with the platform designers to 
customize my website the way 
I wanted it. I have been able 
to incorporate a blog, product 
categorization features and a referral 
program. 
 
While the platform connects me 
with a network of member vendor 
partners, it also allows me to source 
product from pretty much any 
supplier globally.  
 
I’m very happy with the platform. 
Gives us the ability to create white 
label storefronts.”  
 
What are the benefits 
of having a “white label 
storefront”?
 
“A white label storefront is a web 
presence that appears as our 
customer’s own set of offerings but 
is really a defined subset of products 
that Go To Promotions Inc. offers on 
a larger scale." 
 
For example, a printing company may 
be printing on paper and envelopes, 
but there is a misconception with the 
general public that printers “print on 
everything”. This is generally not true, 
says Jacquie.  
 
“Printing on t-shirts, pens, mugs 
and things like umbrellas is 
quite different and can remove a 

traditional printer from their core 
business.” 
 
Go To Promotions Inc. works with 
a traditional printer to set up a 
“white label” storefront where Go To 
Promotions Inc. is an invisible service 
provider, running the online ordering 
and coordinating service with their 
suppliers, taking the ownness off the 
traditional printer to truly enter a new 
business space. 
 
How do you handle quality 
assurance? 
 
Go To Promotions Inc. sources items 
from local Canadian suppliers where 
possible for their Canadian customers 
and US based suppliers for their US 
customers. They have implemented a 
proof approval process in conjunction 
with their suppliers and Jacquie 
performs a quality check before sending 
the proof to her customer for final 
sign-off.
 
“I’m looking for unique, sustainable, 
interesting items. There’s a fair bit of 
work in handling customer queries 
about products.  
 
A pen is not just a pen, there’s a thin 
barrel, a thick barrel, black ink, blue 
ink, red ink… A lot of attention to 
details is required.”

Go To Promotions Inc.  
New Member Spotlight
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This September, PressLines 
Editor, Katherine Lepine, 
spoke with Mike Tipper, 

Director of Business Development for 
Grizzly Force. The company provides 
temporary staffing to clients in the 
Greater Vancouver area.  
 
In April 2018, Grizzly Force launched 
an app and a website for employers 
to post temporary jobs and workers 
to find work, 24 hours a day. What 
sets Grizzly Force apart from other 
labour agencies is their mutual rating 
system. Employers can rate how 
well the workers performed and the 
workers can rate how well they were 
treated. This filters out poor workers/
employers and speeds up the process to 
secure jobs and labour force.  
 
What industries do you 
serve?
 
Grizzly Force provides staffing for 
the food industry, manufacturing, 
warehousing, logistics, and waste 
recycling facilities. Companies are 
typically looking to quickly fill low skill, 
entry level jobs, that are easy and quick 
to learn. 
 
Grizzly Force assists printing businesses 
by providing labourers to work in the 
press room, helping with packaging, 
feeding inserts, bundling, stacking 
prints on pallets and preparing 
shipments. 
 
How has business been so 
far? 
 
“The “worker sign-up” works well 
with the demographic we’re looking 
for. A lot of students and international 
residents are using the app. Word of 
mouth marketing is working as well." 

Did you have any trouble 
recruiting for your internal 
team?
 
“No. We have a great, dedicated team. 
We’re a start-up tech company, we 
work long hours. Family and friends 
have bought in and invested with us 
and they’re working with us. We’re 
open 24/7 so there’s always someone 
working.”
 
How many employees do 
you have?
 
Grizzly Force has 12 employees in 
their Gastown office, including full-
time developers who are working 
constantly to improve the app. Another 
key position is the product lead – the 
person who coordinates between sales, 
marketing, and the developers.
 
Notably, no one on the team has labour 
relations experience. Owner, Sandro 
Ferrari was previously in hospitality and 
Mike Tipper came from oil and gas. That 
means they don’t have pre-conceived 
notions or ideas in their approach to 
the staffing business.  
 
Grizzly Force has grown rapidly. With 
14,000 workers on their roster, the 
Grizzly Force team must be fast-
thinking and responsive.  
 
“We’re trailblazing – there’s no set 
way that it’s going to be. We’re taking 

feedback from our customers. We 
want to automate everything so we 
can scale up with a small team.” 
 
Do you interview the 
workers in your force? 
 
“No – they go through an online 
onboarding process; some time is 
spent on the phone. We’re seeing 
about 20-30 sign up per day. Their 
on-the-job-performance is what 
indicates if they’re going to be a good 
worker.”
 
How do you know who 
to recommend to an 
employer?
 
Employers rate the workers and this 
is recorded in the app. When a new 
employer posts a call for temporary 
work, they get to see the top-rated 
workers first. 
 
Why did you join 
PrintForward?
 
Mike sees PrintForward as an 
opportunity to meet new clients and 
broaden his network. He believes 
success will come through building 
“genuine organic relationships” and 
then delivering on the promises his 
company makes. 
 
“People who have used temporary 
staffing services in the past are so 
disheartened from the results they’ve 
gotten, they don’t want to hear a 
sales pitch. 
 
We want to help other companies 
grow. We’ve had companies be able to 
pick up more work because they can 
hire more staff.”

Grizzly Force  
New Member Spotlight
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A Diverse Range of Services for Exceptional Results
Perfect Bind or Stitch 
Mechanical Bind
Cut, Fold, Glue
Laser Cut, Etch or Raster

Packaging
Presentation Folders
D-Taping & Laminating
Handwork & Assembly

Emboss or Deboss
Foil Stamp
Die Making & Steel Rule Dies
Die Cutting

Pacific Bindery Services Ltd.  
Integrated Finishing & Binding Solutions

Call us at 604-873-4291
for an estimate or to answer
your finishing & binding questions.

pacificbindery.com   |   the-die-shop.com
Pacific Bindery Services Ltd. — 870 West Kent Avenue  Vancouver  BC  Canada  V6P 6Y6

 
February – Canada Post Tour  
 
March 5 – Signature Event: Together We Are Stronger, River Rock Casino, 8811 River Road, 
Richmond. Guest Speakers: Skip Henk, Xplor; Dennis Quon, Crawford Technologies;  
Neil Perry, Wayside; Chester Wisniewski, Sophos  
 
March – Networking Event  
 
April – Networking Event  
 
May – WorkSafeBC Workshop  
 
June 17 – AGM and Vancouver Canadians Baseball Game  
 
July 9 – Annual Golf Tournament 
 
September – Fall Networking Event 
 
October – WorkSafeBC Workshop  
 
November – Annual Festive Dinner 
 
*Details to follow on these events! See https://printforward.org/events-calendar/

 
February – Canada Post Tour  
 
March 5 – Signature Event: Together We Are Stronger, River Rock Casino, 8811 River Road, 
Richmond. Guest Speakers: Skip Henk, Xplor; Dennis Quon, Crawford Technologies;  
Neil Perry, Wayside; Chester Wisniewski, Sophos  
 
March – Networking Event  
 
April – Networking Event  
 
May – WorkSafeBC Workshop  
 
June 17 – AGM and Vancouver Canadians Baseball Game  
 
July 9 – Annual Golf Tournament 
 
September – Fall Networking Event 
 
October – WorkSafeBC Workshop  
 
November – Annual Festive Dinner 
 
*Details to follow on these events! See https://printforward.org/events-calendar/


